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Here, the sun rises on endless opportunity. Our professionals are
committed to helping grow your business and protect your prosperity
using industry-smart accounting, consulting, and wealth management
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RISE WITH THE WEST.
Assurance, tax, and consulting offered through Moss Adams LLP. Investment advisory services offered
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When SnoTemp went looking
for a new business bank,
they found Summit Bank’s personalized
service was just the tip of the iceburg.
Stop by or give us a call
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won’t leave you in the cold.

96 East Broadway in Eugene
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www.SBKO.bank
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EUGENE AREA CHAMBER OF COMMERCE
When you invest in Chamber membership, you join more
than 1,200 other forward-thinking local business leaders
who share your desire to improve the economic climate
of the area and responsibly advance the interests of local
business. The Eugene Chamber is the organization most
representative of our local business community, and
therefore the best equipped to address the important
economic and livability issues facing the Eugene area.

FIVE REASONS TO JOIN
We all like mutually-beneficial partnerships. As a Chamber member, you are helping us move
along the mission of the Chamber while we deliver these benefits:

1

ADVOCACY
The Chamber acts as an advocate for the business community, representing the interest
of our members at local levels of government. Our unified voice wields influence far greater
than any single business acting alone.

2

PROSPERITY
The Chamber is a leader in economic development, advancing programs and initiatives
designed to grow, retain and create jobs for our region.

3

CONNECTIONS
Who you know can sometimes be just as important as what you know. The Chamber
provides outstanding opportunities for members to make valuable connections with
peers, community leaders and prospective customers.

4

PROMOTION
The Chamber offers many ways to effectively market your services and products to other
business people, residents, newcomers and visitors.

5

SAVINGS
The Chamber uses combined purchasing power to negotiate savings on workers’
compensation insurance and professional seminars. You can also take advantage of the
direct discounts on products and services from fellow Chamber members.
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RENEWABLE NATURAL GAS is made from organic material like wood,
food, and even human waste. When all of these materials decompose
they produce methane, which can be converted to renewable natural gas.
Thanks to advances in technology, this is happening at more than 100
facilities across the U.S., and coming to Oregon this year.
Renewable natural gas—a local energy source, a future of less.

Learn more at LessWeCan.com.

CO N N EC TE D N E IG H BORS

Connected Neighbors

Not just another networking event:
building social capital for a stronger community
Article by BRITTANY QUICK-WARNER, PRESIDENT & CEO
EUGENE AREA CHAMBER OF COMMERCE

Over 25 years ago, Harvard researcher
Robert Putnam made waves with
his article and subsequent book,
Bowling Alone: America’s Declining
Social Capital. While there has been
plenty of research prior to this and
as much since—Putnam’s writing
garnered the attention of mass media,
politicians and business people alike—
likely because people were already
witnessing what he wrote in their own
lives. It didn’t take much convincing.
Bowling Alone asserts that our
modern society is suffering from a
“collapse in community.” Putnam
provides evidence that people are
gathering, joining and hosting far less
than ever before. We have fewer social
organizations, religious groups and…
bowling leagues. He noted that we are
gathering for family dinners 43% less
often than we have in years past.
Posed with this information, most
people can likely identify a handful of
reasons for this declining social capital
before they even read the research;
longer work hours, internet and social
media, changing family structures, and
a growing tendency to live alone all
contribute to this phenomenon.
The term “social capital” was coined
by social scientist James Coleman
to describe connections within
communities. Social capital is defined
by the Oxford Dictionary as “networks
of relationships among people in a
society that enable that society to
function effectively.”

So we know social capital is declining,
but what does that mean and why is it
so important that we reverse the trend
in our communities?
Key to true social capital is mutually
respectful
relationships
and
trustworthiness
among
people.
With strong, equally courteous
interactions—we are more likely to
listen to and help our neighbors. This
network of goodwill and connections
has the power to move communities
forward.
Putnum
suggests
that
communities with high social capital
do well, while those without it suffer
from disengagement from citizens and
a host of social ills.
Building social capital goes well
beyond transactional networking for
personal gain. Individuals must come
to the table with a shared, selfless
interest in understanding each other
and growing a trusting relationship.
Growing networks of people has been
a cornerstone for social and business
organizations like chambers of
commerce for years. While sometimes
seen as frivolous or unfocused,
providing opportunities for networking
and relationship building benefits a
community well beyond a potential
business transaction.
Strong social capital helps retain
talent. Research shows that when
an individual is considering leaving a
community for a new job opportunity,
the depth and breadth of positive

relationships in their current city, on
average, outweigh the other benefits
they may be considering in a new city.
In a community like Eugene which
is striving to increase and embrace
innovation, providing opportunities
to establish new relationships and
business connections (beyond a
simple business card exchange) is a
core strategy for fostering new ideas.
Whether it is throwing the events
that bring people together to meet,
or providing the venue for authentic
social connections—communities can
take actionable steps to set the stage
for growth and success.
As societies across the country
face social challenges, a strong
sense of community trust and civic
engagement is key to finding workable
solutions. Focusing on improving our
social capital will help us build the
trust needed between individuals to
have productive, hard, but necessary
conversations.
Chambers of commerce and other
organizations across our region are
working diligently to reverse the trend
of declining social capital for the
betterment of our region. From talent
retention and business expansion, to
greater innovation and cooperation
in solving community challenges—
growing our social capital can lead to
happier, healthy lives and prosperity
for all.
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POLIC Y I NSIG HT

DOWNTOWN

EUGENE’S

“WHY?”

Article by TIFFANY EDWARDS, EUGENE AREA CHAMBER OF COMMERCE

Eugene loves its public spaces and its
citizens have consistently expressed
support for public spaces. People want
to get out of their homes. They want to
go meet friends, they want to go have
new and exciting experiences. They
want places to go to learn about arts
and culture. They want to be outside,
but they also want places to be inside.
They want to dine, shop, play and stay.
And they want fun and interesting
places to bring visitors to show off this
amazing place we all call home.
Sounds simple enough, right? If
we build it, they will come. Placemaking is an art and one that
Eugene hasn’t exactly perfected, but
we’re experiencing a moment in the
evolution of our community that will
inevitably transform our downtown,
our city’s heart, and its soul.
What Eugene seems to be lacking is
a downtown with a purpose. All roads
seem to lead to it, yet what exactly is
“it”? It’s the place where all things
and all people can coexist and be
welcome—but once they get there,
what currently do they find?
In the next few years, our community
will embark on a number of projects
08
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that provide the opportunity to define
the “why” for downtown Eugene and
it is exciting, but also terrifying. The
decisions we influence in the near
future will matter to us and to future
generations of Eugenians and we all
have a role to play.

opportunities for work and play. And
let’s not forget the need to update
our transportation plan to reflect the
way we expect people to move in and
around our downtown with enhanced
infrastructure for 2-legged and
2-wheeled mobility options.

Some of the projects underway have
the potential to foster collaboration,
spur innovation, ignite creativity,
generate commerce and achieve
economic prosperity. Building a new
Town Square and City Hall that reflect
our community’s values and instill
pride in Eugene while also serving
a meaningful purpose, needs our
support to happen. Decision-makers
want a civic center to showcase the
diversity of the community that feels
welcome to all and have demonstrated
a desire to prioritize doing it right,
rather than quickly.

These changes will inevitably answer
the question of “why” for downtown
and it will be important for the
business community and citizens of
Eugene to remember that why as they
advocate for the what, when and how.
Stay engaged in the conversations to
ensure all of the voices are represented.

Other developments will soon change
the face of downtown Eugene, like the
new Riverfront Park, Gordon Hotel
and expanded 5th Street Market, Steam
Plant development and a number of
ventures to bring thousands of new,
full-time residents to the city’s urban
core. These changes will bring a need
for more services, experiences and

As we look towards a future that has
a story to tell of a once-struggling
downtown—one that belonged to a
community that wouldn’t settle for
the status-quo, a community which
wouldn’t accept the narrative that
downtown Eugene will never be the
place we all envision it could be— we
can be proud that we made it happen.
If your business has a need, a story to
tell or would like to know more about the
important work that the Eugene Chamber
is doing—contact Tiffany Edwards at
tiffanye@eugenechamber.com

Nestled atop emerald hills with sunset views and a sea of sparkling downtown lights, this turnkey development offers residents an unparalleled respite from the bustling world. Its central
location is minutes from Valley River Center(1 mi), Eugene Country Club (1.7mi), Hult Center
(2.9 mi), Oakway Center (2.3 mi), Autzen Stadium (2.5 mi), and University of Oregon (4 mi).

For more information on available lots for sale, go to gillespiebutte.com

MARCIA EDWARDS, MBA
541-221-1454

RealEstateSmart.org
me@marciaedwards.com

Buy Smart,
Sell Smart,
Build Smart.

M E M B E R VOIC E

Well
Prepared
Article by JOE HARWOOD
EXTERNAL COMMUNICATIONS, EWEB

As a business owner, you recognize that a reliable supply
of clean water is vital to public health, safety and our
economy. You also understand the importance of planning
for potential threats that could disrupt your operations.
The Eugene Water & Electric Board is hard at work
planning and preparing as well, to make sure safe, reliable
water continues to flow, especially in the days and weeks
following a natural disaster.
EWEB launched an emergency water supply program
about two years ago. The goal is to continue to serve the
community with drinking water should a large-scale
disaster such as an earthquake affect the McKenzie River,
disrupt the water treatment plant or damage the 800
miles of distribution pipes that deliver water to Eugene
homes and businesses. We set a target to establish five
geographically dispersed emergency water stations within
five years.

Each station will include:
» An existing, new or refurbished
groundwater well
» A back-up power supply to operate the
well if electricity is out (generator and/or
microgrid system)
» On-site storage to house equipment to
distribute water to community members
Community partnerships are critical to this effort.
Working with Bethel School District, we opened the first
emergency water supply station near Prairie Mountain
School in west Eugene, in October 2018.
Our partnership with Eugene School District 4J led to the
second station, which opened in May 2019 at Howard
Elementary School in the River Road area. In addition
to a new well at the school, the collaboration includes a
1-megawatt battery storage
system powered by a large
photo-voltaic array.
This redundancy means that
there is back-up power when

10
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Each of the four emergency water stations in Lane County will provide
residents with support in critical times of need.

the sun is not shining to keep the water distribution site in
operation during emergency situations.
The third water station went operational in December
2019, at the Eugene Science Center. Using an existing
well, EWEB worked with our partners to install a pump,
back-up generator and other equipment.
On May 9, EWEB and our Lane County partners plan
to unveil the fourth emergency water station at the Lane
Events Center. Save the date because we are inviting the
community to attend the opening event to learn how the
water station operates (and to receive a free water storage
container).
In partnership with the City of Eugene, the fifth emergency
water station will open later this year at the Sheldon Fire
Station – the well is already installed.
There’s always the possibility that a natural or humancaused disaster could affect us here in the Pacific
Northwest. Planning ahead will help businesses, residents
and public agencies withstand and recover from such an
event. With the support and collaboration of our site hosts,
EWEB is making our community more resilient and doing
so cost-effectively.
As this exceptional community collaboration continues,
we hope to leverage the extensive Chamber network.
Knowing the location of emergency water sites is a good
first step. Presentations to business groups are available,
and our website offers many tips and resources to help you
and your employees prepare for an emergency.
Presentations to business groups are available, and our website
offers many tips and resources to help you and your employees
prepare for an emergency. Visit eweb.org/emergencyprep,
or send us an email at eweb.answers@eweb.org for more
information.

GRADUATE eugene
quoted: JUILE SAUL, DIRECTOR OF SALES & MARKETING

WHAT IS ONE THING OTHERS MAY NOT KNOW ABOUT
GRADUATE EUGENE?

The owners of The Graduate Eugene, A.J. Capital, researched the Eugene
market for five years! They wanted to determine the best location and
learn about the history of our area in order to ensure they were paying
respect to our community on a level that everyone could relate to.
WHAT IS A HELPFUL TIP FOR A BUSINESS LOOKING TO
GET CONNECTED IN THE COMMUNITY?

Get out there and meet people! Eugene is very community focused and
will support anyone who wants to be involved with our business climate.
WHAT WOULD YOU SAY IS THE KEY TO MAINTAINING
HEALTHY RELATIONSHIPS WITH OTHER BUSINESSES?

We like to offer a lending hand when called upon. As a hotel, we offer
many services that others can benefit from and we are happy to support
local businesses.
THE GRADUATE IS DECORATED TO CAPTURE THE
ESSENCE OF EUGENE IN EACH HOTEL ROOM. HOW DID
YOU GO ABOUT SOLIDIFYING THAT AMBIANCE?

The interior design team took the research that A.J. Capital development
team completed and used it to determine how the rooms should be
decorated. In addition, they shopped locally at Antique Shops, Thrift
Stores and Gallerys to ensure they were able to capture the community
in its entirety. We have two watercolor paintings in our king guest rooms
that were painted by a local female artist. She was known for selling her
paintings in downtown Eugene in order to attend the University of Oregon
during the late 70s.
WHERE DO YOU LIKE TO SEND VISITORS FOR A TASTE OF
EUGENE?

We always recommend our locally owned and operated establishments
first. Many of our recommendations come from our front-line staff, as
they understand the needs of our guests.
HOW HAS YOUR COLLABORATION WITH THE CHAMBER
IMPACTED YOUR BUSINESS?

Our collaboration with the Chamber has presented many opportunities
to showcase our hotel and brand to the market. At the end of the day,
we are in the “people” business, and we want to make those personal
connections that will last a lifetime. The Chamber has been extremely
supportive by opening up doors to host events of all sorts. And when they
call on us with that one crazy idea that might just work, our answer will
always be “yes.”

LEVI STRAUSS & CO.
quoted: KAREN BACON, INVENTORY FINANCE MANAGER

WHAT IS ONE THING OTHERS MAY NOT KNOW ABOUT
LEVI STRAUSS & CO?

Levi Strauss & Co is an extremely generous benefactor of our community.
Most people, when they hear someone say “Levi’s”, they think of a good
pair of jeans or a stylish trucker jacket. However, as an employee of
LS&Co who is very proud to work for an organization with a strong and
enduring brand, I am prouder to be part of Levi Strauss’s commitment to
their communities. LS&Co holds an annual Community Day event where
employees spend a day volunteering with different non-profit partners.
Here in Eugene, we worked with 34 different organizations, from Habitat
for Humanity to Greenhill Humane Society. We also partner with these
same organizations to provide regular volunteers each month.
WHAT IS A HELPFUL TIP FOR A BUSINESS LOOKING TO
GET CONNECTED IN THE COMMUNITY?

You must be proactive because the connections won’t come to you. If
you want to get connected in the community, put in the effort. Whether
it’s through Chamber events, volunteering, or other networking events.
Some of the connections we’ve established at LS&Co has been through
an employee who is already connected with the other organization and
they played matchmaker.
WHAT IS IT ABOUT EUGENE THAT YOU MOST ENJOY?

My favorite thing about Eugene is its location and beauty. Eugene is a
college town and I think the UO campus is one of the most beautiful I’ve
seen. Eugene is also in the center of everything outdoors. We’re an hour
from the mountains, an hour from the coast, and we’re surrounded by
lakes, rivers, hiking, fishing, camping, etc. If you love the outdoors, you’ll
love Eugene (well, except for the rain!) The small town feel of Eugene is
very welcoming for visitors, as well.
HAS ANY BUSINESS BECOME AN UNEXPECTED COMPANION?

Our building neighbor, Pacific Source, has become a companion, of sorts.
We team up on our community outreach events and help each other raise
money for different non-profits in the area.
HOW HAS YOUR COLLABORATION WITH THE CHAMBER
IMPACTED YOUR BUSINESS?

For 2020, we’re taking a more active approach in the Chamber with the
goal of increasing the community’s awareness of LS&Co and to build a
positive reputation in the Eugene area. Although, we are still trying out
different committees and events, we have had several managers attend
the Women Business Leaders events and they provided positive feedback..
We have also had several of our employees express interest in joining the
YP Professionals network.

sector
strategies
Vibrant sector strategies, committed partnerships and inspired community leadership
are helping to drive the growth of targeted industries and our regional economy. The
Eugene Area Chamber of Commerce is proud to be a part of the Lane County Sector
Strategies team. Each quarter, we’ll learn from the partners moving this work forward.

///lane county at a glance
The Lane County Sector Strategy Team (LCSST) is a team of professionals representing
workforce development, economic development, business and education. The LCSST works
collectively, in an effort to better support critical industries in Lane County. We believe
we can achieve more and have a greater impact in our community by working together.
For more, visit: bit.ly/2PhYKpU

SEC TOR STR ATEG I ES

building a digital
bridge
Article by MATT SAYRE, MANAGING DIRECTOR, ONWARD EUGENE

Going between Eugene and Springfield
by car or bus is pretty straight-forward.
Franklin Blvd to Main Street, Highway
126 and Beltline all offer relatively
traffic-free route options. The “digital
highway” between the two neighboring
cities, however, has been increasingly
constrained in recent years.
Similar to the number of lanes in a freeway, there are currently a finite number
of publicly owned fiber optic cables between the two communities. Fiber optic
cables are made of glass and transmit
data in the form of light. These types of
cables serve as a form of backbone for
the internet.

Stephen Parac, XS Media, Matt Sayre, Onward Eugene, and Brittany Quick-Warner,
Eugene Area Chamber, at the 2017 Fiber Lighting Ceremony in Eugene.

Jacob Callister, Principal Planner, Lane
Council of Governments is the manager
of hundreds of miles of fiber optic assets
owned in common by a consortium of
public agencies. He receives frequent requests for fiber leases to support connectivity within the Springfield area as well as
connectivity to outlying rural areas.
“My answer is always disappointing,”
shared Callister. “The limitation in fiber
assets between Eugene and Springfield
has created a log-jam resulting in an

effective moratorium on connectivity,
and has cut off access to rural fiber assets—stifling their full utilization,” added
Callister.
A recent grant from national non-profit
US Ignite aims to alleviate that bottleneck, helping usher in an era of faster
internet and at lower costs for residents
of Springfield and outlying rural communities. Planning for the grant-funded project
is currently underway, with completion
targeted for the fall of 2020.
“Eugene & Springfield are fostering the
kind of innovation and growth you use to
only see in large innovation hubs,” said
Scott Turnbull, Director of Technology
at US Ignite. “The growth of tech jobs in
the region is a testament to the entrepreneurial spirit in the region and efforts like
EUGNet and InfiNet are a great example
of how the agile nature of strong local
communities can build things faster and
have a direct impact on the community,”
Turnbull added.
Instead of paying for additional physical
fiber to be installed, which could involve
costly underground drilling, the grant proposal envisions instead to use existing
fiber more efficiently.
By utilizing the different wavelengths (i.e.,
colors) of light, a single strand of fiber
optic cable can be used multiple times,
providing capacity for dozens of different
internet service providers at the same
time.
“For years, SUB and the City of Springfield
have been leveraging the utility’s publicly
owned fiber infrastructure to enable private sector competition. It’s a winning formula that supports Springfield’s growth

SUB General Manager Jeff Nelson (left) and SUB Board Member David Willis (right)
meeting with Lee Davenport of US Ignite in Washington, D.C.

and vitality, and we’re excited to explore
ways this grant expands opportunities for
our community,” said Jeff Nelson, SUB
General Manager.
At the on-ramp of the “digital bridge”
between Eugene and Springfield is
the Willamette Internet Exchange. The
Willamette Internet Exchange (WIX) is a
provider of regional network connectivity
that is vendor neutral, amplifying the value of existing public investments in internet infrastructure. This in turn makes the
entire region more accessible and more
attractive to Internet Service Providers.
Ultimately more affordable gigabit class
internet service will help unlock the potential of local innovators and make the
region even more attractive to new companies who offer high-wage employment
opportunities.
Visit Us-Ignite.org to learn more about
Smart Communities and other projects.
Learn more about the WIX Exchange and
Downtown Fiber Project at Eugnet.org.

///sector Strategy
Eugene-Springfield is home to more than 500 tech
companies—with 85 successful new tech companies
launched locally in the last five years—bringing over
$304 million in wages to the area. The industry’s local average annual wage is $79,667, which is nearly
double the average Lane County wage of $42,644.
Employment at local tech companies is expected to
grow by 23 percent over the next 10 years.
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announcing the launch
of the creative sector
Article by LIORA SPONKO, LANE ARTS COUNCIL AND CHARLY SWING, ARTCITY

Modeled after sector strategy work in
Technology, Food and Beverage, and
Manufacturing, Lane Arts Council and
ArtCity are proud to announce the launch
of the Creative Sector. The Creative
Sector works with artist entrepreneurs
and creatives of all disciplines, including
visual, performing and literary artists, to
increase the economic impact, inclusivity, and quality of life in our community.
The nonprofit arts sector in the City of
Eugene is a $62 million industry producing 2,400 jobs (Americans for the Arts
Study, 2017). Creatives are essential to
developing thriving town centers and supporting the growth of local commerce. For
example, businesses clearly see spike in
patronage during ArtWalks, block parties,
concerts, performances, and exhibitions.

Members of Lane Arts Council and ArtCity are collaborating with local
artists to improve the quality of life in our community.

The arts connect people together for
shared cultural experiences while directly
benefiting our local economy.

manufacturing, and architecture, rely
on the skills, knowledge, and innovative
thinking of artists.

Creativity is one of the top skills that employers are looking for in 2020 (World
Economic Forum, 2020). Employers are
seeking creative thinkers to think outside
the box and build innovative solutions to
address problems in our community and
world. There are thousands of artist entrepreneurs in our county and hundreds
of businesses that rely on creatives to
support their business goals. Creativity
is the seed of innovation and is essential to high wage and high demand industries that rely on creative thinkers to
build solutions to business and community problems. Many industries including
design, branding, media, city planning,

The Creative Sector is currently working
on the following issues: 1) professional
development for artists, 2) increasing
community awareness about the importance and impact of our sector on
economic and community development,
and 3) building a network of creative and
diverse talent. We welcome your support
as we align and integrate our sector with
all industries and sectors.

The creative sector connects Eugene’s local community and economy
through business partnerships, events, and performances.

The arts are the greatest vehicle to connect our community as they are truly inclusive of all cultures, and create a sense of
place and identity for our cities. By bringing creatives of diverse backgrounds,
cultures, and perspectives together with
cross sector neighborhoods, businesses,
and civic leaders, everyone will have a
representative voice and agency in creating contextual, adaptive, and responsive
solutions for a culturally rich and economically vibrant community.
Learn more about Lane Arts Council and
their work at LaneArts.org.
Find the next ArtCity Eugene event at
Artcityeugene.com.

///sector Strategy
The Creative Sector is an essential industry that
impacts the economic and community vitality and
growth of our cities by creating jobs and increasing
overall quality of life. The nonprofit arts sector in
the City of Eugene is a 62 million industry producing 2,400 jobs, not including the private sector and
individual artists.

SEC TOR STR ATEG I ES

Local
Collaborations
Article by MICAH ELCONIN, DIRECTOR AT EUGENE’S TABLE

Leaders at local food and beverage
companies are quick to point out that
the community is a major driver for their
success. Kim Gibson Clark, CEO of Luna
and Larry’s Coconut Bliss, echoed that
sentiment saying, “The strength, unity
and collaboration that we foster on a
local level sets us up for success on a
national and global level.” In other words,
with many companies creating products
that compete in the greater market,
collaboration is still truly the norm in our
town.
When Jamie Floyd and Nikos Ridge
launched Ninkasi Brewing in 2006, they
not only wanted a brewery, but they
wanted to do things a little differently. In
their words, they envisioned Ninkasi as
“the village brewer.”
Ninkasi has established its place as
a community gathering space. They
recently elevated that vision by opening
their full-service restaurant, appropriately
named The Better Living Room.

Furthermore, they have found ways
to support other growing beverage
companies in the greater Eugene
area. Ninkasi leases production space to
Cyderish—a local cider startup focused on
creating truly dry, low carb cider. They also
distribute Alesong Brewing’s products
via their well-established distribution
network.

Ninkasi’s impact on the food and beverage sector is visible in their
partnerships, providing space and resources to smaller comapnies.

Also based in the Whiteaker neighborhood
just down the street from Ninkasi, Grizzlies
brand produces granola, raw grain
cereal, and trail mixes. There’s plenty
of competition in these categories and
Grizzlies stands out by crafting premium
products made from the best ingredients
available, and sharing that story with their
customers.

that donates 5% of its profits to support
endangered orangutan habitats. They’ve
also partnered with local coffee roaster
Farmers Union to produce Coffee Crunch,
which includes coffee beans and coffee
extract. Grizzlies similarly offered copacking services to small emerging
brands like My Brothers Farm and Honor
Earth Farm—both local, organic hazelnut
farms.

Many of their ingredients are sourced
from other local companies and Grizzlies
often co-brands offerings with these
local partners. Their Cinnamon Nut
Granola is made with Red Ape Cinnamon,
a resident premium cinnamon brand

Both Ninkasi and Grizzlies have built
partnerships like these to strengthen
their missions while supporting the
next generation of food and beverage
companies.

Company connections like Grizzlies and Red Ape Cinnamon are
connecting to provide the best possible products.

Visit NinkasiBrewing.com to learn more
about their products and partnerships.
Purchase granola from Grizzlies brand
or find where to buy from their website
GrizzliesBrand.com.
Learn more about Eugene’s bustling
Food and Beverage sector by visiting
EugenesTable.org.

///sector Strategy
Lane County is home to 165 food and beverage manufacturing companies, which employ 4,019 people,
bringing over $179 million in wages to the area. With
firm counts growing at almost 7 percent a year, the
industry has created over 1,000 new jobs since 2012.
By most estimates, this is a billion-dollar industry that
will only continue to grow.
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ADVERTORIAL

Coast to the Cascades
There are plenty of days ahead to experience something new in your own backyard. In fact, we’ve
rounded up a list of 52 adventures – one for every week of the year. Here are a few to get you started:
CONTENT PROVIDED BY EUGENE CASCADES & COAST

OUT IN NATURE
Charge the rapids on the
famous McKenzie River.
Cruise the top trails in
Oakridge, The Mountain
Biking Capital of the Northwest.
Roar over 500-foot sandhills on
a dune buggy.
Learn to fly-fish from a pro and
catch your dinner.
Snowshoe to an icy winter waterfall.
Tyler Roemer / Eugene, Cascades & Coast

Cycle the Cottage Grove Covered
Bridges Scenic Bikeway.

Touch the Pacific Crest Trail at
one of the trailheads.
Take a wildflower hike on
Wild Iris Ridge.
Paddle over a petrified forest
at Clear Lake.
Float the McKenzie River in the
iconic drift boat designed for the river.
Horseback ride on the beach at sunset.
See Oregon’s second tallest waterfall at
Salt Creek Falls.

LEARN & LIVE
See a dazzling performance at the
Hult Center.
Spend the night at the keepers’
house by the century-old Heceta Head
Lighthouse.
Learn American history while
hiking Constitution Grove in the
Cascades.
Do a self-guided tour of The 20x21
mural project.
Melanie Griffin / Eugene, Cascades & Coast

Learn about the traditions
of the Kalapuya people at
the Museum of Natural &
Cultural History.
Visit the official Simpsons
mural in the “real”
Springfield.
Dance to your
favorite band at
the Cuthbert Amphitheater.

Melanie Griffin / Eugene, Cascades & Coast

EAT, DRINK & CELEBRATE
Explore wine country during
Oregon Wine Month.
Experience rich, local flavors
on the South Willamette Valley
Food Trail.
Find your favorite local craft
beers on the Eugene Ale Trail..

Wander in a holiday light
wonderland and enjoy a traditional
German-style Christmas Market at
The Village Green.
Try aebleskivers and buy some
authentic clogs at the Scandinavian
Festival.

Get trip ideas for all 52 adventures for 2020 at EugeneCascadesCoast.org/52-Adventures
Tourism in Lane Country contributes more than $1 billion in visitor spending to the local economy. Learn more at EugeneCascadesCoast.org/Industry

When we all believe,
we all succeed.

Possibilities come to life when we work together as partners towards
a better future. usbank.com/communitypossible
U.S. Bank is proud to support the Eugene Chamber of Commerce

800 Willamette Street
Eugene OR 97401
541.465.4001

Member FDIC. ©2019 U.S. Bank

251301c 10/19

KNOWING
YOUR BUSINESS
INSIDE
AND OUT.
THAT’S OUR
BUSINESS.
The right business loan is all in the details.
With our long track record helping companies in all types of Northwest industries, we know business.
But we don’t stop there. Our lenders work to truly understand your unique needs, so you get the best
loan to solve them. By getting to know your business as well as you do, we can help further its success.
Visit ColumbiaBank.com.

Member FDIC

Equal Housing Lender

You work hard for your business.
So do we. Visit NWCU.com to see how.

BUSINESS SERVICES

Federally Insured by NCUA

THE

POWER
OF SHOWING UP
Article by ELON GLUCKLICH

SHOW I NG U P

“It’s really the best marketing you can do;
show up, so people know you care about it
and care about the community.”
Jen Bell, bell + funk
Last summer, Linda Addison took a step outside of her
comfort zone. The owner of Sixth Street Grill in downtown
Eugene had attended large networking events in the
past, but was never sure how much she got out of it.

meeting new people, the opportunities business owners
like Addison find at business networking events can
come in all shapes and sizes.

Little did Addison know at the time, showing up would
culminate in a comprehensive rebranding of her business,
and a renewed passion for the power of networking.

A recent survey by job recruiting and consulting firm
The Adler group found that up to 85 percent of job
positions are filled through networking. And research
by the England-based Loughborough University School
of Business and Economics found that 97 percent of
respondents chose face-to-face meetings in smaller
settings as their preferred form of communication.
The university study cited psychological effects like an
individual’s personality and warmth as building trust in
professional relationships.

“I thought it would be a good way to see what was
happening around town and see who is doing what,”
Addison said. “Plus, it’s always nice to meet up with
friends. We really weren’t in the market for an advertising
company.”

“Networking is one those things where if you walk in
and say, ‘I need to walk out with clients,’ it’s probably
not going to happen,” Jen Bell said. “But you know, you’ll
probably leave with something, you just might not know
it right away.”

But something about the way Jen Bell, partner with
Eugene marketing agency bell+funk, spoke during
the walking tour made Addison want to continue the
conversation. Within a few months, Addison was a client,
and bell+funk was working to breathe fresh life into Sixth
Street Grill through a complete rebranding.

Bell remembers her conversation with Addison last
summer. The Sixth Street Grill owner shared some of her
negative past experiences seeking external marketing
help. The two kept talking, and after a few meetings they
had signed a six-month agreement for bell+funk to work
on a new logo for the restaurant, among other changes to
help with a larger rebrand. >

Still, she decided to show up to an upcoming advertising
agency network crawl downtown that she had heard
about. It wasn’t so much to get anything personally for
her business, just a chance to hear what other Eugene
business owners and executives were talking about.

“Working with Jen and her company has put us in contact
with designers, freelancers and local vendors, and in
return we’ve been able to share our contacts with her,”
Addison said, connections that wouldn’t have been
possible without a bit of networking.

Linda Addison, owner of The Sixth Street Restaurant & Sports Bar, and Jen
Bell, partner at bell+funk collaborated to re-brand the old Sixth Street Grill.

Research has shown that declining social capital has
affected networks across society, from families and
friendships to businesses. Technology and the changing
nature of work have thrown up barriers to traditional
ways people gather and socialize. So while there are
obvious benefits to getting out in the community and
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Get Involved
with the
Chamber
GREETERS
Education, networking and camaraderie
for business professionals.
Meets Friday mornings @ the Downtown Athletic Club

WOMEN BUSINESS
LEADERS LUNCHEON
Education, collaboration and support of
women and the community.
Upcoming Dates:
• May 14th
• June 25th
• July 9th
• September 10th
• November 12th

Empowering YPs to thrive through civic
engagement, personal and professional
development.
Upcoming Dates:
• May 20th
• June 11th
• August 6th
• September 16th
• October 1st
• November 18th
• December 3rd

But a conversation with a Lane Transit District official set
in motion the events that would make Wick an unofficial
downtown Eugene networking expert.
LTD and other local government agencies were hoping
to launch a ride-sharing operation in downtown Eugene:
The transit district wanted help getting passengers from
the downtown station to their final destination, the city
wanted to ease parking congestion and Lane County
wanted to help its hundreds of downtown workers get
around.

“A lot of workers downtown want to go places for lunch,
and people that are parking far away from where they
work will call us to get them there and take them back to
their car,” Wick said.
The service has been popular, averaging nearly 60 riders
daily. And besides local government employees and
commuters, the service has drawn employees from
downtown tech firms and other businesses.
Wick, who occasionally drives one of the vehicles, has also
noticed how EmGo has created impromptu networking
opportunities for herself and her passengers. By putting
five separate passengers in each vehicle, conversations
start and friendships begin to form.

SAVE THE DATE –
YP SUMMIT IS JUNE 11th!
Learn more and register at eugenechamber.com

OPEN FOR BUSINESS

Like Addison, Kimberly Wick has learned firsthand
about the benefits of social capital. The owner of
Cork & Barrel Wine Tours, Wick’s next entrepreneurial
venture was set to be an expansion into urban tours,
ferrying passengers between wineries, breweries and
distilleries within the city in an environmentally friendly
vehicle.

So Wick launched Ride Zero in late 2018, and last year
deployed five electric vehicles to the downtown core,
under a partnership with LTD called EmGo.

YOUNG PROFESSIONALS
PROGRAM
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“It just turned into more of a regular communication
and meetings,” Bell said. “And she’s become a friend.
We had our holiday party there, our daughter’s
birthday there. It’s turned into a friendship.”

|
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“We have our regulars in the morning and at lunch,” she
said. “We get to know them, and they know us. We ask
each other how our weekends were, we knew if they
were going to a concert. It’s really fun building those
friendships and relationships. So now we have these
great working relationships, and we really enjoy all the
people we get in contact with.”

SHOW I NG U P

Networking opportunities can be as small as a
conversation during a ride-share, as large as an annual
event like the Eugene Business Expo or downtown Tech
Tour, or as diverse as any of the numerous smaller public
meetups happening on any given evening around Lane
County.
But they all play a part in building the kind of social
capital that helps the greater Eugene area retain talent
and draw in new families. These kinds of events have
been the setting time after time, Bell says, for herself,
friends and associates to make new connections in a
completely low-stakes setting.
“No one is expecting anything in particular,” Bell said.
“And what it does for potential clients is makes you
more top-of-mind. Also, people like to work with people
they like and they know. In a community of this size, it’s
really the best marketing you can do, is to just show up,
so people know you care about it and care about the
community.”

That’s what Addison did on that summer evening last
year when she struck up a conversation with Bell at the
Chamber small business crawl. The successful connection
has made a lasting impact on Sixth Street Grill, now Sixth
Street Restaurant & Sports Bar. And the networking event
exposed her to information about downtown Eugene
developments and information she wouldn’t have heard
otherwise, projects that have her feeling as energized
about the community as she does about her business.
“It really struck a chord with us,” Addison said. “That’s why
we decided to give the walking tour a try.”
The Eugene Area Chamber of Commerce has a Community
Calendar as do other organizations which hold regular
events designed to connect business and community
members.
Visit Eugenechamber.com to find out about our upcoming
opportunities.

Partnering with Lane Transit District, EmGo’s free ride service is keeping
locals connected to businesses and each other.
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MEET BILL, RESPECTED
INVESTMENT EXPERT
A N D D E D I C AT E D
OCF DONOR.

See how Bill, and other generous Oregonians, have partnered
with Oregon Community Foundation to plan and amplify their
giving impact across the state at oregoncf.org/YOU.

2018 • OCF PUT $109.2 MILLION OF DONOR FUNDS TO WORK ACROSS OREGON.

O R E G O N C F.O R G / Y O U

SPRE A DI NG K I N DN ESS

Spreading Kindness
Campaign Takes Root
Article by VANESSA SALVIA

For most people, their first exposure to the “Spreading Kindness” campaign was yard signs that
sprouted up around town with a message that said “Choose Kindness.” Soon though, both visitors to
Eugene and residents may see more concrete manifestations of kindness throughout the community,
such as seeking customer service from a company or simply doing their everyday banking.

A

uthor and University of Oregon Professor Emeritus Doug Carnine is spearheading
the Spreading Kindness campaign. Carnine and the Spreading Kindness steering
committee were inspired by similar efforts in the city of Anaheim, California,
where then-City Councilman Tom Tait won his mayoral campaign on a platform of
kindness. That journey was itself inspired by the rainbow drawings of a little girl named
Natasha Jaievsky, who died in a car accident in 2002 at age 6. After Natasha’s death, her
father found her colorful drawings of rainbows with messages of kindness along each
arc. He began hanging her art around the city, where Tait encountered them.
“Once Anaheim became a City of Kindness, they began to report a real change in the
community,” said Carnine. “Along with the reports of over one million acts of kindness
in eight years are documented reductions in school violence and gang membership,
kinder businesses, improved relations between police and the community, and more.”
Carnine, who is retired from the Department of Education Studies and studied teaching
methods, believes that people don’t need to be told or taught what kindness is. What
needs to happen instead is developing a framework in the community that supports
acts of kindness.
To that end, he and the steering committee have reached out to business groups,
churches, and government leaders to work together to create such a framework.
Ideas include a training packet for kindness initiatives in the workplace, encouraging
volunteering, integrating kindness-related activities in the classroom and involving
neighborhood associations to help create connections among neighbors.
Vicki Gray, a member of the steering committee and Relationship Banking team leader
for Oregon Pacific Bank, is participating in the workplace aspect with such activities as
performing self-assessments of where the business is on the “kindness spectrum” and
brainstorming ways to improve. >
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SPRE A DI NG K I N DN ESS

“Businesses are often driven by the bottom line. A kinder
environment can help to improve that as well as introduce
a multitude of other positive aspects,” says Gray. “In a kind
environment, employees feel more engaged and happier.
Turnover decreases, and less turnover is less cost. People
are at work more when the culture of the office is kind.
Our intention is to develop a purposeful way of creating a
kind culture for your business.”

Celeste Peterson, director of people development at
Palo Alto Software in Eugene, is also implementing
the campaign’s workplace training materials, which
include such suggestions as adding a kindness section in
employee evaluations in addition to personal growth and
professional development.
“You can see people thriving when they’re in a positive
environment,” says Peterson. “And what makes that
environment positive is trust between people, respect,
and empowerment, which are all rooted in kindness.”
Palo Alto Software intentionally creates a values-based
office culture, and Peterson says kindness is an aspect in
every one of those values.
“The campaign is just developing as a grassroots effort and
I’m enjoying being involved in the process of figuring out
how to grow it and how to put it to use,” Peterson says,
“because also I think the more we model good behavior
in the workplace the more that will spread into the entire
community and vice versa.”
The campaign is currently offering free Choose Kindness
yard signs, bumper stickers, and business-size cards. Back
in November, the campaign organized a free community
event to celebrate reaching the goal of a million local
acts of kindness. In one of the break-out groups at the
event, facilitated by the Chamber’s Brittany Quick-Warner,
business leaders described the importance and value of
kindness in their workplaces. Many community leaders
have signed on with support, including Eugene’s Mayor
Vinis, who signed the proclamation before the November
event that made Eugene an official City of Kindness, former
mayors Kitty Piercy and Jim Torrey, spiritual leaders, and
businesses such as Kendall Auto Group in Eugene.
Gray believes in the effort because, as she says, kindness is
the great equalizer.
“You don’t have to be rich to be kind, you don’t have to be
in a certain job to be kind. We all have the same potential
to be kind,” she says. “We all come to the table and we all
have an endless potential to be kind. It costs nothing and
it can benefit so much.”
Learn more about Spreading Kindness by visiting the campaign
website: spreadingkindnesscampaign.org.
Resources for creating a city of kindness:
spreadingkindnesscampaign.org/about/resources-to-create-acity-of-kindness/.
Receive updates about the Kindness Challenge by emailing:
spreadingkindness7@gmail.com
Learn more about Doug Carnine’s books on kindness, including
a mindfulness-kindness partnership with imprisoned convicted
murderers and 12 steps to become more mindfully kind at his
website, Feedkindness.com.

SPRE A DI NG K I N DN ESS

Working with Kindness
 RECRUITMENT: A kind workplace attracts top talent to your company
 ENGAGEMENT: Kindness creates lasting connections between people who work
together and brings meaning to the work we do
 PERFORMANCE: Employees who feel safe and connected with their co-workers perform
their jobs better
 RETENTION: A kind, people-focused culture leads to loyalty and low turnover
 WELLNESS: Kindness decreases stress and leads to better health
 INNOVATION: A culture of kindness cultivates an environment where people feel
confident to try new things and be creative
BOTTOM LINE
Thriving employees treat customers with kindness and bring greater success to the business

We care
for 700+ kids
each day.

EugeneYMCA.org
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The Eugene Family YMCA is more than just a place
to build strong bodies. Our Afterschool Enrichment
Programs for 23 schools in Lane County help build
strong minds in tomorrow’s leaders. Afterschool
programs also allow parents to work to support
their families and the local economy.
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M A K I N ’ MOV ES

Makin’ Moves
Article by DESTINY ALVAREZ

Oregon provides a thriving atmosphere for maker
communities, and a winning bid for a national conference
is putting Eugene at the center of a collaborative
movement to support and help grow makers and maker
spaces statewide.
June 5 - 7, Eugene will host the third annual Nation of
Makers National Conference, NOMCON 2020. The
conference and accompanying events provide a unique
opportunity for Oregon legacy companies, maker spaces,
and makers to collaborate with national audiences and
companies alike.
According to the Director of Logistics and Representative
for the state of Oregon for Nation of Makers, Darby
Giannone, makers are creators and inventors taking
part in a movement aimed at providing a better, more
sustainable future.
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“The resurgence of the maker movement started with
DIY and everyone wanted to learn how to create things,”
Giannone said. “What underlies innovation and the
entrepreneur in a community are people who have ideas,
who translate those ideas into products and services or
problem-solution innovations.”
“The definition of a maker is probably the most diverse
and inclusive,” Giannone said. Everyone from a muralist
to a metal fabricator or someone using technology
in innovative ways can be a “maker.” Whether it’s a
side-hustle business on Etsy or a local small-batch
manufacturer with a 3D printer, these individuals have
the power to share ideas and make something bigger.
Giannone said the organization selects locations with
a collaborative and evolving community, but might not
have the same “big city” draw for national conferences

M A K I N ’ MOV ES

that places like Portland would normally have. It’s a
way for the organization to bring smaller cities into the
national focus, she said. “We have the perfect combination
for economic and community development, based
on the products, services, and ideas the people in our
community generate.”

“The definition of a maker is
probably the most inlcusive.”
DARBY GIANNONE

The Maker Movement is fast becoming the future of
innovation and business models. Manufacturers and
inventors are taking a new look at how to contribute
and make an impact in their communities as well as
the world. Conferences like NOMCON allow individual
makers to connect and share their ideas.
But with a growing movement comes the growing need
for creative spaces. Maker spaces allow inventors to
come in and learn, as well as build on their ideas and
create something - often providing a range of supplies,
tools, and equipment for makers to use.
Eugene has several of these collaborative spaces including
free ones like the Maker Hub: Open Lab and the Maker
Hub: Media lab located in downtown Eugene Public
Library. Accessible with a Eugene Public Library card, the
open lab provides makers with everything from paper
craft supplies to textiles and robotics software. While the
media lab has audio and visual editing tools as well as
virtual reality equipment.
Chris Allman, an adult services librarian for the Eugene
Public Library said “we try to keep, what we refer to as
a growth mindset and provide a space for you to follow >
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M A K I N ’ MOV ES

your imagination. We give you the tools and support, but
ultimately it’s about you earning each time you go in.”
Allman said he feels the Maker Hub is helping the library
to cast a wider net for the community. By offering a
collaborative and creative space, the library can reach
not just those who like to read, but also those who might
have an interest in technology - allowing them to use
machinery and equipment they wouldn’t normally have
access to.
The 2020 conference aims to highlight sustainability.
According to the NOMCON website, the conference
will challenge attendees to think about impact and
sustainable practices within maker communities and
organizations. It also creates opportunities for national
representatives and local maker organizations to
partner and create a sustainable ecosystem that fosters
innovation in support of the US Maker movement.
“While the conference is mainly for a network of leaders
of maker organizations, legacy businesses, and maker
spaces, members of the public interested in joining the
maker community or learning how to support it are
welcome.” Giannone said.
The event is a collaboration with the Lane Arts CouncilFriday Artwalk and other collaborators. Attendees can
walk the event and meet and listen to makers, Oregon
legacy companies -- maker companies that originated
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and continue to grow in Eugene -- and leaders of
maker spaces share their stories and watch a few
demonstrations.
In the months leading up to the event, Giannone said
she’ll be working with a huge range of local partners to
Identify legacy companies and organizations that could
add to the discussion. Giannone and Allman are hopeful
the conference will bring new light to how the Eugene
community can continue to grow and create these
positive spaces.
“Many of us have the same goals of enriching our
community with a lot of these skills and maker culture
really, but we’re fragmented,” Allman said. “I think a big
plus of the conference coming here is we’re getting the
chance to interact and learn more about what we offer
individually to the community. It’ll be really interesting
to see what we can do.”
Learn more about the Nation of Makers Conference by
visiting NOMCON.org.
Visit the Maker Hub at the Eugene Public Library to make
a project of your own. Learn more at Eugene-or.gov/3278/
Maker-Hub-Open-Lab.

local doctors dedicated to
community health, one smile at a time

Follow us on sociaL
for special offers!

oakmontfamilydental.com
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Growing by
Leaps and
Bounds
Article by LANCE ROBERTSON

THE ARTS GET A NEW HOME IN
MIDTOWN EUGENE
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“This mixed-use project
has potential to seed
a future cultural district
that will evolve
the Midtown area.”
ISAAC MARQUEZ
Director of Cultural Services
City of Eugene

The Midtown area of Eugene is
about to get a major economic,
cultural and educational boost
with the early 2021 completion
of the new Midtown Arts Center
at the corner of East 16th Avenue
and Pearl Street.
The Eugene Ballet and eight other performing arts
organizations will occupy nearly 30,000 square feet
of the seven-story structure now under construction,
creating an arts and cultural hub for the community. The
new location will more than double the current cramped
and inadequate space the Ballet owns in the 1600 block
of Willamette Street and shares with six other arts groups.
The new center, which will be co-located with luxury
condominiums and ground floor commercial office
space, fulfills a longtime goal of the Ballet and other
organizations to create a permanent space large enough
for students and performers to rehearse adequately, with
plenty of administrative space and room to grow.
“This is a very ambitious arts project, perhaps the most
ambitious capital project from the ground-up for the arts
in Eugene since the Hult Center was built in 1982,” said
Isaac Marquez, director of cultural services for the city of
Eugene. “It will pay off now and for future generations.”
The new Midtown Arts Center also will enhance the
neighborhood and greater Eugene by providing new
opportunities for expanded arts and cultural education
and will strengthen the city’s reputation as an arts-rich
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community. Together with The Midtown housing and
office spaces, the complex promises to be a catalyst for
economic development in the Midtown area.
“This mixed-use project has the potential to seed a future
cultural district that will evolve in the Midtown area,”
added Marquez. “That cultural district, over time, will
feed an ecosystem of success around the project from
enhancing the sense of place to deepening our region’s
cultural capacity. It will help adjacent small businesses
thrive and grow.”
The 128,000-square-foot complex is a unique
collaboration of the Eugene Ballet and a commercial
development team that includes Alex Haugland, a
longtime supporter of Eugene’s local performing arts
groups, Dustrud Architecture, Essex Construction and
Paradigm Properties. The Ballet will own much of the first
three floors of the new facility and lease space to the
other arts groups.
When completed, it will be the home to up to 500 Eugene
Ballet Academy students – up from 300 students in the
current location -- and will be conveniently located near
the University of Oregon, South Eugene High School and
the YMCA.

M I DTOW N A RT S

Also planning to locate in the building are Chamber
Music Amici, Eugene Concert Choir, Eugene Opera,
#instaballet, Lane Arts Council, Orchestra Next, Oregon
Mozart Players, and Pacific International Choral Festivals.
“Any organization in the community that has arts and
arts programming, including the UO, will benefit from
the energy that is created with this new center,” said
Sabrina Madison-Cannon, dean of the University of
Oregon School of Music and Dance. “It makes it so that
these multiple arts organizations can continue to work
in the same proximity, to support each other and create
synergies.”
The new center also will alleviate a problem the Ballet
and other dance-oriented groups have at the current
location: Not enough headroom to do lifts and some
jumps – a critical component of ballet. The rehearsal
studios in the new Midtown Arts Center are the same size
as the stages at the Hult.
“I’m excited about the new dance studios,” said Antoinio
Anacan, co-founder of #instaballet, an organization
that educates the community through dance. “With no
physical beams in the way, we will be able to actually

jump without hitting our head on the ceiling.” The larger
studios will allow performers to “let go and fly.”
The mixed-use nature of the facility made the
development feasible for Haugland. The Ballet plans
to keep rents below market rates for the arts groups.
The non-profit groups will reduce costs by sharing
maintenance and operating costs, while their co-location
will promote collaboration on arts projects. The Ballet
will sell the current building and is currently conducting
a fund-raising campaign to create an endowment to
defray operating costs.
“Having a beautiful facility will feed the soul of our artists,”
said Diane Retallack, artistic and executive director of
the Eugene Concert Choir.
But the facility also represents something greater
symbolically for the city of Eugene, say many of the new
tenants of the Midtown Arts Center.
“It is a statement that we are taking the arts seriously in
our community and ensures that we will have a strong
arts culture for a long time,” said Anacan.
For more information on The Midtown Arts Center, contact
Josh Neckels at Eugene Ballet (541)-485-3992.
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ARTS
GUIDE
2020

The Arts and Business Alliance of Eugene proudly
presents the 2020 Arts Guide. Eugene has a vibrant and
varied arts community featuring top-notch music, dance,
theater, visual art and more. This guide highlights local
artists and arts organizations, and outlines some of the
ways that you can get involved. There are many reasons
why partnering with the arts is good for business and the
community. Americans for the Arts has developed “8
Reasons” why businesses should partner with the arts,
printed here with their permission.

the arts guide is made possible with support from

The Eugene Area Chamber of Commerce
The Chambers Family Foundation

ARTS GUIDE

The 8 Reasons
CULTIVATE DIVERSITY & EMPATHY

Partnering with the arts allows your employees, company, and the community
to gain better understanding of diverse cultures and ideas and helps build an
inclusive workforce.

AMPLIFY SKILLS

The arts reveal and enhance the breadth of talent and creativity among
employees and teams by cultivating the creative thinking skills your business
needs.

DRIVE INNOVATION

The arts foster inspiration, empathy, and leadership — all which establish a
platform to innovate in an ever-evolving economy.

SHOW GRATITUDE

The arts offer meaningful, enjoyable experiences and valuable benefits to your
employees and their families.

SET YOUR BUSINESS APART

Leveraging a partnership with an artist/arts organization will help you
communicate your company’s story by engaging customers and clients,
conveying your unique values.

ENLIVEN THE WORKPLACE

The arts stimulate positive company culture and conversation, foster employee
well-being, and inspire a healthier work environment through unique and
meaningful experiences for human connection.

ADVANCE CIVIL & SOCIAL PRIORITIES

Partnering with the arts fuels the economy, promotes health, wellness and
safety, creates social cohesion and connectivity, and fosters civic engagement.

ENRICH COMMUNITY LIFE

The arts are essential to the development of a vibrant and diverse community
in which the best employees want to live, work, shop, create, and contribute.
Learn more at partnershipmovement.org

MENU

Is your business looking for ways to partner with the arts? We hope you can use the ABAE Arts
Guide to find the perfect partnership to meet your business needs. This menu will help you identify
the types of opportunities that are available with local artists and organizations.

Promotion and Advertisement
These artists or arts organizations offer advertising
in program books, stage announcements,
sponsorships, or other marketing opportunities.
Volunteer Opportunities
These artists or arts organizations have
opportunities for volunteers or board members.
Group Discounts and Special Offers
These artists or arts organizations offer special
ticket offers or discounts for large groups.

Workshops and Classes
These artists or arts organizations offer workshops
or classes.
Event Space and Private Events
These artists or arts organizations have a space that
is available to rent or are available for private events.
Commissioned Work or Performance
These artists or arts organizations can create
a unique piece of art, music, or theater for your
company.

E U G E N E C H A M B E R .C O M
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#INSTABALLET

ACTORS CABARET OF EUGENE

Founded in 2013 by professional ballet dancers, Antonio
Anacan and Suzanne Haag, #instaballet is a unique
interactive dance experience. Using crowd-sourced ideas to
create new ballets in real time, #instaballet bridges the gap
between audience and performer, allowing creativity to be
accessible to audiences of all ages and abilities.

Actors Cabaret of Eugene is a non-profit 501-c-3 volunteer
community based theater organization. It produces newly
released and classical musicals from Broadway, OffBroadway and regional theaters. We offer full dinners,
brunches, desserts and a full bar to make a complete
evening enjoyable for our patrons.

instaballet.org

actorscabaret.org

ARTCITY

BALLET FANTASTIQUE

ArtCity empowers artists to grow their art, thrive, and
participate as leaders who shape community through
art. Look for ArtCity happenings on downtown streets, in
downtown and neighborhood parks, in prison, and in the
Quackenbush Building. You can even rent and buy art
through ArtCity.

Ballet Fantastique is a powerhouse for inventive dance
theater in the Northwest. Established in 2000 by
Choreographer-Producers (and mother-daughter team)
Donna Marisa and Hannah Bontrager, Ballet Fantastique
re-imagines the future of dance—building new audiences
through handcrafted dance theater premieres, with all live
music and training a new generation of young artists.

artcityeugene.com

balletfantastique.org

ADVERTISING/PROMOTIONS
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CHAMBER MUSIC AMICI

DELENE & CO

Chamber Music Amici is a classical chamber music
ensemble of five Core Musicians; inviting world-class artists
to join us each season to present sold-out concerts and
engage with our community at all ages (pre-K to seniors).
We are the first resident company of the Wildish Community
Theater in Springfield, Oregon.

We like it when you look good. Providing services in
photography, design, video and events, we make sure you
put your freshest face forward. Weddings, head shots, art,
lifestyle—yes, we do that and more. We keep you and your
business in good company.

chambermusicamici.org

delene.co

ENVIA FASHION

EUGENE BALLET

Envia Fashion is a collaboration between nonprofit
St.Vincent de Paul and a team of local upcycle designers.
Our mission is to bring you stylish re-purposed products you
can feel good about, through a sustainable business model
that diverts waste, provides jobs and supports our community
in multiple ways.

Eugene Ballet serves as a leading advocate for increased
access to art through premier dance performances and
training, community outreach and education, and by opening
the Midtown Arts Center. Their Mission: Create, perform,
educate and inspire through the art of Dance, foster cultural
collaborations, and increase access to the Arts.

enviafashion.com

eugeneballet.org

VOLUNTEER OPPORTUNITIES

WORKSHOPS/CLASSES

COMMISSIONED WORK/PERFORMANCE
E U G E N E C H A M B E R .C O M
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EUGENE CONCERT CHOIR

EUGENE OPERA

Eugene Concert Choir’s mission is to engage, inspire and
enrich the community through the performance of choral
masterworks, diverse artistic experiences, and educational
outreach. Giving adult avocational singers the opportunity to
perform at a professional level, ECC ensures the beauty and
power of choral singing is enjoyed and appreciated by all.
eugeneconcertchoir.org

Eugene Opera is a regional opera company committed
to providing meaningful artistic experiences for our
community members through the presentation of live musical
performances in the Eugene-Springfield area. Eugene Opera
works to deepen citizens’ connections between art and life,
by ensuring that diverse and relevant stories are represented
in local arts programming.

EUGENE PUBLIC LIBRARY

EUGENE REC

Eugene Public Library offers information, education and
entertainment at three locations and online. Find books,
ebooks, streaming films, events, workshops and more for all
ages and interests. Business support includes free access
to Lynda.com tutorials, professional databases, research
assistance, a Business and Career Center, Maker Hub and
Media Lab.

Recreating is good for our bodies and our brains, growing
new neuron connectors, sharpening our minds and keeping
us young. With our three pools and seven community
centers, it’s Eugene Rec’s mission to provide recreation
opportunities to all Eugene residents for sharper minds and
stronger bodies.

eugeneopera.org

eugene-or.gov/library

ADVERTISING/PROMOTIONS
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EUGENE SYMPHONY

EUGENE-SPRINGFIELD YOUTH ORCHESTRAS

Eugene Symphony pursues its mission of enriching lives
through the power of music by presenting classical, pops,
and community engagement performances and by regularly
commissioning and premiering new American works. As
a guiding principle, the Eugene Symphony is committed
to serving, educating and developing the widest possible
regional audience through its programs.

ESYO’s mission is to provide opportunities for youth to
experience, appreciate and perform orchestral music. Now
in its 86th year, it has given generations of children the joy of
learning an instrument and playing in an orchestra. Providing
$30,000 in need-based scholarships each year, ESYO
continues to help create the symphony players of the future.

eugenesymphony.org

esyorchestras.org

HARMONIC LABORATORY

HULT CENTER FOR THE PERFORMING ARTS

Harmonic Laboratory’s mission is to inspire ideas and
community through arts and technology collaborations.
Along with educational outreach and commissions, we
curate innovative art experiences that feature artists from a
wide variety of disciplines. We aim to support projects and
participants that endeavor to cross boundaries of discipline,
ideology, and form.

Since its grand opening in 1982, the Hult Center has been
charming audiences and popular performers with its stunning
architectural and acoustical features. Operated by the City
of Eugene Cultural Services Division, The Hult Center is
part of the City’s Library, Recreation and Cultural Services
Department. It features the Hult Presents series, along with a
number of amazing local resident companies.

harmoniclab.org

hultcenter.org

VOLUNTEER OPPORTUNITIES

WORKSHOPS/CLASSES

COMMISSIONED WORK/PERFORMANCE
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JORDAN SCHNITZER MUSEUM OF ART

KWAX CLASSICAL OREGON

The only academic art museum in Oregon accredited
by the American Alliance of Museums, the University of
Oregon Jordan Schnitzer Museum of Art (JSMA) features
engaging exhibitions, significant collections of historic and
contemporary art and exciting educational programs that
support the university’s academic mission and the diverse
interests of its off-campus communities.

KWAX Classical Oregon is the 24/7 non-commercial radio
station licensed to UO. KWAX seeks to provide listeners
access to the world’s greatest compositions. It also provides
engagement opportunities by providing live, hosted
programming weekdays from 8 to 5, special presentations of
local professional arts group through “KWAX Presents”, and
listener’s choice programming each Friday afternoon. KWAX
is listener supported and can be enjoyed throughout Central
Oregon, the Coast, Salem and beyond.

jsma.uoregon.edu

kwax.uoregon.edu

LANE ARTS COUNCIL

MAUDE KERNS ART CENTER

Lane Arts Council, founded in 1976, is a nonprofit with the
mission to cultivate strong and creative arts communities
in Lane County. Lane Arts Council provides in-school
arts education programs, supports local artists and arts
organizations, and coordinates community arts experiences
such as Fiesta Cultural and the First Friday ArtWalk.

Founded in 1950, Maude Kerns Art Center is a nonprofit
community center dedicated to the visual arts. Our mission is
to promote and advocate for the creation and appreciation of
visual arts by offering education and exhibition programs for
all ages, studio space for artists and support for community
artists.

lanearts.org

mkartcenter.org

ADVERTISING/PROMOTIONS
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MECCA

MUSIC EDUCATION & PERFORMING ARTS ASSOC.

MECCA is a nonprofit community arts and environmental
organization, dedicated to diverting materials
from the waste stream and bringing them into our
community’s creative endeavors. We turn these
unwanted materials into recycled art programs and events
which benefit our community. At MECCA, we believe that
when materials and arts programs are affordable, creativity
and self-expression thrive.

MEPAA provides access to music education and arts
resources in safe spaces that encourage exploration for all!
Grrrlz Rock, Kidz Rock and MuseArt create performance
opportunities for artists. The new MEPAA Music Center has
classes and workshops for all ages and skill levels.
mepaa.org

materials-exchange.org

MUSEUM OF NATURAL AND CULTURAL HISTORY

OREGON BACH FESTIVAL

The Museum of Natural and Cultural History enhances
knowledge of Earth’s environments and cultures, inspiring
stewardship of our collective past, present, and future.
Fully accredited by the American Alliance of Museums, the
museum annually welcomes more than 30,000 visitors and
serves another 20,000 Oregonians through its award-winning
statewide outreach programs.

Presenting the masterworks of J.S. Bach and Bach-inspired
works to audiences for five decades, Oregon Bach Festival
began at the invitation of Dr. Royce Saltzman, former
associate dean of the UO School of Music, in collaboration
with German conductor Helmuth Rilling. In addition to
traditional works, the Festival presents internationally
renowned guest artists, family programing, community
events and more.

mnch.uoregon.edu

VOLUNTEER OPPORTUNITIES

oregonbachfestival.org

WORKSHOPS/CLASSES

COMMISSIONED WORK/PERFORMANCE
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OREGON CONTEMPORARY THEATRE

OREGON MOZART PLAYERS

Oregon Contemporary Theatre creates bold entertainment,
challenges expectation, inspires curiosity and encourages
positive change. OCT’s intimate theatre is in the heart
of downtown Eugene. We produce a season of six plays
representing the best of Broadway, Off-Broadway, reimagined classics and premieres featuring Eugene’s top
talent performing alongside professional guest artists.

The Oregon Mozart Players presents world class chamber
orchestra performances at Beall Concert Hall and innovative
small ensemble performances in local craft breweries and
wineries. Engagement and education programming include
a vibrant preschool music education program, our Young
Soloist Competition and a youth musician mentorship
program with the Eugene – Springfield Youth Orchestras.

octheatre.org

oregonmozartplayers.org

OSLP ARTS & CULTURE PROGRAM

RAINPLAY

The purpose of the OSLP Arts & Culture Program is to break
down barriers to participation in the arts for adults of all
abilities and build bridges to a more diverse and inclusive
community for all. We offer classes & workshops, on and
off-site exhibitions, mentorships and unique community
collaborations.

RainPlay is a fun and engaging way to explore downtown in
the rain and discover the playful nature of Eugene through
the work of local art that appears on the sidewalks only when
it rains. Produced by ArtCity and City of Eugene Cultural
Services.

artsandcultureeugene.org

ADVERTISING/PROMOTIONS
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RADIO REDUX
Radio Redux performs vintage radio scripts live at the
Hult Center. Each show features live sound effects and
commercials, dynamic actors and music for a visual and
aural treat that’s “Radio Worth Watching”. Now in its 11th
year, the critically acclaimed Radio Redux re-creates classic
stories, as originally performed live on stage before a studio
audience in the 1940s. If you like podcasts, you’ll love Radio
Redux!
radioreduxusa.com

SESSIONS MUSIC HALL &
THE CONSERVATORY SPEAKEASY
Nestled on the east side of community-beloved Sessions
Music Hall is the Conservatory Speakeasy, an intimate
space serving sophisticated cocktails and late night food.
Open Sunday – Thursday 7pm – 2am, this is your new spot
for a post-show nightcap and more. Private rentals in the
Speakeasy or Main Hall are available.
sessionsmusichall.com

THE JOHN G. SHEDD INSTITUTE FOR THE ARTS

TRAVEL LANE COUNTY

The Shedd Institute for the Arts is a performing arts
company, community music school for all ages and regional
cultural resource. The Shedd produces and presents over
200 events annually from films, lectures and celebrations
to diverse musical genres including blues, jazz, world, rock,
classical, folk and much more!

Travel Lane County provides innovative destination
marketing, product development and exceptional visitor
experiences to position Eugene, Cascades & Coast as a
preferred destination for travel, conventions, sports, meetings
and events.

theshedd.org

VOLUNTEER OPPORTUNITIES

eugenecascadescoast.org

WORKSHOPS/CLASSES

COMMISSIONED WORK/PERFORMANCE
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UPSTART CROW STUDIOS

THE VAULT DANCE STUDIO

Upstart Crow Studios Children’s Theatre provides a variety of
theatre education and performance opportunities, dance and
music, productions, classes, workshops and summer camps.
At Upstart, all children have a role and we create a safe and
inclusive environment for all children ages 2-18 years.

The Vault is Eugene’s new premier ballroom dance studio.
We offer dance lessons and group classes for all levels –
from beginners to top level competitors. Learn to dance in a
safe, fun environment. We also offer social dance parties and
showcase performances. Unlock your potential at The Vault
Dance Studio.

upstartcrowstudios.org

vaultdance.com

ART BY JENNY GRAY
jennygrayart.com

Contemporary abstract paintings by Eugene artist Jenny Gray. Studio visits available,
jg@JennyGrayArt.com. Please follow on Facebook or Instagram @JennyGrayArt.

JULIEJULIE ART
juliejulie.co

Julie Anderson: Artist, Creative Consultant, Workshop Teacher and Community Builder.

WHITEAKER PRINTMAKERS
whitprint.com

As a nonprofit and member-supported fine art printmaking studio, we provide
equipment and supplies for nearly all traditional printmaking techniques, as well as
workshops, exhibits, and events to support printmaking.

ADVERTISING/PROMOTIONS
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Arts & Business in our Community

Learn how you can partner at partnershipmovement.org

BANNER BANK
Banner Bank is a sponsor of the OSLP Art & Culture Program.
This sponsorship enabled OLSP to host inclusive art-making
activities at a series of community events. One of the paintings
created at such an event was stretched and framed, and now
hangs in the lobby of one of the bank locations as a proud
reminder of this creative partnership. The bank invested in
creating arts experiences for all, and in return, they received
artwork that enlivens their space and celebrates their impact in
the community.

NINKASI BREWING
Ninkasi Brewing recently commissioned local artist Jud Turner to
create a one-of-a-kind sculpture for the entrance of their newly
opened Better Living Room. Weaving art throughout their guest
experiences, products and brand has always been an important
value of the company. This sculpture is an excellent example of
how inspiring art can help your business stand apart.

VOLUNTEER OPPORTUNITIES

WORKSHOPS/CLASSES

COMMISSIONED WORK/PERFORMANCE
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SECTOR STRATEGIES

OUR HOUSING
OLYMPICS:
Working with Better Housing Together
to meet the community’s needs

Article by KAARIN KNUDSON, AIA
PROJECT LEAD, BETTER HOUSING TOGETHER

The 2020 Olympic Marathon Trials
were held in Atlanta the other week—
on a punishing course, on a windy day,
and with perhaps the deepest field of
contenders in US. history.
For those who made the team
(including Eugene’s own Sally Kipyego),
the Trials brought years of hard work
to a dramatic, celebratory conclusion.
All three women and men who made
the US. team had battled injury and
overcome numerous defeats. All had
certainly been told their visions were
impossible, crazy, or simply too much.
They could have listened but instead,
they got up the next day and went to
work on their vision—and now, they’re
headed to the Olympics.
It won’t surprise you that I see a lot of
parallels between marathon training
and housing policy—and not just
because the last few segments of each
seem to go on forever. Mostly, it’s the
daily recommitment to meaningful
goals, the fact that there are no
shortcuts, and the need to stretch our
capacity if we want to succeed.
Several years ago, I persuaded
Maurice Cox, now Chicago’s Planning
Commissioner, to speak at the first
AIA Design Excellence Lecture Series
in Eugene. Maurice is a well-known
advocate of participatory design
process, and he said something that
evening I will never forget:
“Once we internalize the constraints
our community might set, we are
remarkably good at following those
self-imposed limits.”
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In other words: Once we’ve decided
what we can’t accomplish, we can
spend a lot of time making it true.
I started work on Better Housing
Together to stretch my own limits and
my definition of design practice. After
a decade of rewarding work ranging
from the Downtown Riverfront Master
Plan and pocket neighborhoods to
renovations of the Hult Center lobby, I
wanted to integrate even more missiondriven work. How could I integrate
public-interest design with my own
practice and teaching? How could I do
more to help?

"We share the simple
commitment, ‘to work
collaboratively to increase
housing affordability,
diversity, and supply
in Lane County.’”
- Kaarin Knudson, AIA
Out of those questions, a communityled housing coalition grew. Today,
Better Housing Together includes
a network of 50 local partners—
organizations like the Eugene Chamber
and affordable housing developers,
transportation advocates, real estate
professionals, social service providers,
age-friendly
advocates,
architects,
builders, civil rights organizations,
sustainability advocates, and health
care providers—plus hundreds of
community advocates.
While individual missions are diverse,
we share the simple commitment,

“to work collaboratively to increase
housing affordability, diversity, and
supply in Lane County.” This focus on
finding agreement is why we’ve been
able to make progress—from policy
changes and new funding capacity
to improved regulations and more
resilient relationships. And we’re going
to make a lot more progress in the year
ahead, because a lot more progress is
needed.
Lane County is still deep in a housing
crisis, with nearly half of our residents
living in poverty or struggling to meet
basic needs. Both rental and ownership
housing cost far more than what local
wages can afford, and housing supply
is out of step with demographic needs.
Our housing profile correlates directly
to the high instance of homelessness.
Research shows that 60% of renters are
cost-burdened, vacancy rates remain far
too low, and the path to homeownership
is continually narrowing. Our climate
goals require us to do far more with our
existing resources and our community
goals require us to address structural
inequities that have persisted for far
too long.
Collectively,
these
circumstances
present a challenge that some people
might say is impossible to meet.
But that’s where you, and we, come
in. It’s not impossible to realize a
future of housing abundance, or to
plan for sustainable development and
equitable opportunity—it just takes
partnership and stretching beyond
our preconceived limits. We choose to
get up every day and work toward that
admirable vision, one step at a time.
To learn more about Better Housing
Together, visit Betterhousingtogether.org.

A community of collaborators, game-changers, movers and shakers:
Here’s a look at this quarter’s Chamber happenings,
as we work to build networks, move forward projects,
and elevate both businesses and professionals.

We love it when our members visit us, especially around the holidays.
The Graduate Eugene serenaded staff to a wonderful and hilarious
original tune.
Our 66th Annual Celebration of Business was a huge success as we
honored Sid Voorhees for his priceless contributions to the region.
We were excited to celebrate with Nova Health Urgent Care as they
launched their branding and a new location. Formerly Eugene Urgent Care,
this organization provides the same excellent quality under a new name.
The holidays called for some team-bonding as the Chamber Staff hit up
some amazing, local breweries on the Pacific Pub Cycle bike. Look at all
those smiles!
It was exciting to witness our members join the festivities as the 5th
Street Public Market unveiled their new showroom. We can’t wait to see
the finished product.
Ready for YP Summit 2020? These young professionals lead the
committee to plan the Summit, a full‑day conference to engage and
inspire talent and leadership skills, scheduled for June 11, 2020. It’s
going to be an impressive conference with them at the helm.
Congrats to our 20 Under 40 winners of 2019. These leaders
demonstrated incredible dedication to this community, and we know
they are just getting started!
Chamber CEO, Brittany Quick‑Warner, took the stage for charity! Shall
We Dance is an incredible fundraising performance for the Angel Hair
Foundation—providing wigs for children who have suffered hair loss due
to a medical condition or treatment.

Don’t miss a minute, visit EugeneChamber.com for a calendar of events.
52

OPEN FOR BUSINESS

|

SPRING 2020

E U G E N E C H A M B E R .C O M

|

OPEN FOR BUSINESS

53

“We promise you
our very best each
and every day.”
– Ralph Parshall, General Manager

Impeccable service from
professionally-trained
Mercedes-Benz technicians
— our commitment to you,
our valued customers.

The three-pointed star doesn’t
just identify a Mercedes-Benz.
It represents over a century of
tradition, a commitment to quality,
and a promise to always shine
brighter than ever before.

The best or nothing

2200 Martin Luther King Jr. Blvd. • 541.687.8888 • mbeugene.com
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BUSINESS NEWS

that might impact decisions around growth and
financing.

Papé Machinery Agriculture & Turf has
acquired Chinook Sales & Rentals, a John

The Lane Transit District Board of Directors

Deere Dealership in Longview, Washington,
effective Thursday, Jan. 9, 2020. No terms of the
acquisition will be announced. Papé Machinery
Agriculture & Turf is proud to serve customers
with outstanding service, an excellent parts
department, new and used equipment, and an
extensive equipment rental inventory.

Lane Arts Council is launching “Professional

Practice”, a new professional development
program that invites artists to learn together
over the course of four months through ongoing
workshops and discussions. Expanding on
Lane Arts Council’s previous programming,
“Professional Practice” focuses on ongoing
collaborative learning with an artist cohort,
building a community of support over several
months, and combining presentations from local
and regional experts with take-home work and
group discussions.

Lane Transit District Increases Fare Subsidy

for Non-Profits. With funds provided with the
passage of House Bill 2017 by the Oregon
State Legislature in 2019, Lane Transit District
is making monthly bus passes even more
affordable for the area’s low-income individuals
and families. The additional state subsidy will
allow nonprofit organizations serving lowincome individuals and families to pay $12.50
per monthly bus pass, instead of $25 each. A
regularly priced monthly LTD bus pass is $50
each.

5th Street Market and Washington Federal
Bank are pleased to announce their non-profit
beneficiary of the 3rd annual Market Fest: Relief
Nursery. This special summer event is proudly

has asked for more community engagement
before it will make a final decision on the
implementation of Transit Tomorrow—a draft
plan on how best to deploy the District’s fleet to
provide more frequent bus service to more riders
in the Eugene-Springfield metropolitan area. The
deadline for public comment has been extended
until late spring in 2020. To weigh in on their
decision, please go to Transittomorrow.org.

Nir Pearlson Architect is now Aligned
Architecture! Our new name, Aligned

Architecture, captures who we are, and expresses
how we practice architecture: We listen to
our clients’ vision and goals, observe the site
context, study all constraints and relevant codes,
and identify appropriate sustainable strategies.
Integrating all parameters, we develop design
solutions that align with our clients’ vision.

Timber Products is proud to announce a

significant investment with the installation of the
Meinan Lathe at our Yreka, California, facility.
The addition of the Meinan Lathe will further
improve the production of veneer and plywood as
part of an ongoing strategy to modernize Timber
Products’ plywood business.

Matt Powell and Tanya Powell sell majority
share of Windermere Real Estate/Lane
County to existing partner Elliott Wood and
incoming partner Alec Armour. The sale became
official January 2020. A heartfelt and emotional
announcement about the change was made to
the brokerage’s 140 agents and 16 support staff
at the company’s annual business meeting held
in Eugene on Thursday, January 30th.

presented by Washington Federal Bank. Market
Fest is an annual celebration of good things
happening in our community, featuring an Iron
Chef and mixology competition, live music, art,
food, drink and more.

Summit Bank is delighted to announce the

Summit Bank Business Confidence Index (SBCI)
that will be provided to the local business
communities the Bank serves on a quarterly
basis. The SBCI is comprised of nine variables
that look back across the prior 25 years to form
a base from which to discuss, for the benefit of
local business leaders and owners, the current
climate for small to medium-size businesses
and the confidence with which those entities
are engaged in their market places. The index
is comprised of information that speaks to the
confidence at the national, regional and local
levels with a particular focus on the markets
served by Summit Bank and the types of factors

PROMOTIONS & NEW
HIRES
Aesthetic Plastic Surgery

By continuing to apply the highest moral and
ethical standards as considerations in his
practice, Dr. Lee B. Daniel has hired nurse
practitioner Amanda Aldrich. Amanda has
experience as an Operating Room Clinical Nurse
Supervisor and has recently completed her
Post-Masters Family Nurse Practitioner (FNP)
certification from Bradly University.

Assistance League of Eugene is proud to
announce Chris Bales as president for 20192020. The non-profit charitable
organization operates seven
philanthropic programs in
Lane County. The largest
program is Operation School
ell which each year gives over
2,000 low-income elementary
and middle school children the opportunity to
shop for new school clothes.

Burley is excited to announce the addition of
Katie Thompson as Product Development and
Manufacturing Manager and Kim Marek as
Marketing Manager to their team.

Katie Thompson, brings a tremendous amount

of talent and experience to Burley’s Product
Development team. She will be responsible
for driving Burley’s Product Strategy, Product
Development, and Manufacturing. Her extensive
experience in user research, design, and
product development; paired with her passion
for Sustainability and Enabling Adventure
will be influential in driving Burley’s product
performance forward.

Kim Marek brings an endless amount of energy
and strategic marketing insights to Burley’s
marketing team. She is responsible for driving
Burley’s marketing strategy and implementing
tactics to strengthen brand identity and
build brand awareness. With an education in
marketing and a well-rounded background in
communication, marketing, and sales, Burley’s
marketing team is excited for her creative vision
for the future of Burley’s brand.

Eugene Civic Alliance (ECA) is excited to
announce a new addition to their team: AJ
Gaulton! He is the Business Development and

Events Director for Civic Park. An Oregon native,
AJ grew up in Pleasant Hill,
Oregon before graduating
from Pacific University in
Forest Grove, OR. For the
last four years, AJ served as
the Operations Director with
French Quarter Festivals, Inc.,
instilling operational efficiencies and meaningful
growth for their three annual festivals in New
Orleans, LA.

The Eugene Public Library Foundation

announced today that Reed Davaz McGowan
previously executive director of San Francisco- >
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based Youth Art Exchange, has been named
executive director of the organization. Davaz
McGowan replaces Monica
Wilton who recently retired
after leading the Foundation
for nine years. A Eugene
native, Davaz McGowan
received her Master’s in
Arts Management from the
University of Oregon and is returning home
after leading Youth Art Exchange and Norris
Square Neighborhood Project, a Latinx cultural
organization in Philadelphia. In addition to her
nonprofit experience, Davaz McGowan is also a
multimedia designer and expert in organizational
leadership.
The Eugene Family YMCA
welcomes Chris Miller as
its newest volunteer member
of the Capital Campaign
Cabinet. Chris is a Sheldon
graduate and former Oregon
Duck Football Quarterback
with a successful 10-year career in the NFL.
Since retiring from the NFL, Chris has spent his
time coaching with various teams and is currently
the Offensive Coordinator for the XFL Houston
franchise.

First Allied Securities is excited to announce
Emily Secord, CRPC®, CFP® has joined the

downtown Eugene branch as
an investment advisor and
financial planner with Susan
Kauble. Emily graduated
from University of Oregon
with a degree in Economics
and has more than 8 years of
industry experience. Emily manages the wealth of
multi-generational families and business owners
in our community and in the Pacific Northwest.

Carolyn Gsell officially retired from her position

as Sales and Customer Service Manager at
FinishLine Software in December 2019.
Carolyn has been part of the team since January
2011, helping the sales department grow through
the years. She intends to spend
her retirement volunteering,
working in her garden, and
using her free time to engage
in community events. As
Carolyn transitioned to
retirement, Marci Seghetti
(Account Executive) began to take on new
responsibilities by leading sales efforts and client
relations for FinishLine.

Hershner Hunter, LLP. is pleased to announce
that Katherine Moyer has become a partner
of this organization. She joined the firm in
2017, after practicing at two large firms, one
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in Indianapolis and in Portland, and a small
law firm she co-founded in
Eugene. Katherine focuses
her practice on business
transactions and securities
law. She regularly advises
early-stage companies
engaged in private
placements, and she represents both earlystage and mature businesses in a wide range of
commercial transactions, including opportunity
zone investments.

Erik Parrish has been named Chief Accounting
Officer for King Estate Winery. Parrish had

served as the Certified Public Accountant for
the winery as well as for the King family for
several years before joining the staff in February.
He has 16 years of experience as a CPA and
in private practice working with a variety of
business sectors and advising on mergers and
acquisitions. In 2017 Parrish was named CFO of
the Year in the Medium Company category by the
Portland Business Journal.

Obie Companies’ President and CEO Brian
Obie has announced several key leadership

appointments in advance of the opening of the
5th Street Public Market Expansion:

Casey Barrett has been

Director of Real Estate and will expand her
duties to oversee Market District activities and
operations.

Jeff Estrella has been promoted to the new

position of Market District Operation Manager.
Jeff will manage parking and security as well as
Market Attendants and building and property
maintenance.

Oregon Community
Credit Union (OCCU)
Ethan Nelson, VP Credit

Administration for OCCU, has
been named to the Credit
Union National Association
(CUNA) Lending Council Executive Committee.
The CUNA Lending Council Executive Committee
is responsible for planning CUNA Lending
conferences, member resources and member
engagement.
The nonprofit Oregon Contemporary Theater
in downtown Eugene has welcomed four new
members to its Board of Directors. Doug Berg
is a retired software developer and supervisor.
Chris Clarke is a former nurse and healthcare
administrator. Esack Grueskin is an associate
attorney at Hutchinson Cox in Eugene. Kristen
Taylor is senior director at TBG Architects +
Planners in Eugene.

promoted to Executive
Vice President and Chief
Operations Officer of Obie
Companies. His main focus
will remain on Obie’s larger
projects and their timely completion as well as
continuing to work with multiple Market District
and Obie Companies teams.

Vanessa Alberts, who has

been with Obie Companies
for almost 16 years, has been
promoted to Treasurer and
Chief Financial Officer of Obie
Companies.

Don Gaskill has been added
as Accounting Manager.
He previously worked as
Finance Director for Mill Log
Equipment Co. in Coburg.

Curt Asmussen has been

promoted from Managing
Director of Obie Hospitality
to Vice President of Obie
Companies.

Irene Alltucker has been

promoted to the new position of Market District
General Manager. She will
continue to oversee leasing
and real estate for Obie
Companies in her role as

PeaceHealth is pleased to announce the
following new providers:

Dr. Alysha Bennett has

joined PeaceHealth Medical
Group’s Pediatric team. She
is based at the RiverBend
Pavilion pediatric clinic.
Nurse practitioner Myra
DeLine has joined
PeaceHealth Cottage Grove
Community Medical Center’s
Primary Care team.

Dr. Jayme McAllister has

joined PeaceHealth Medical
Group’s Pediatric team. She
is based at the University
District pediatric clinic. >

A community isn’t a thing, it’s people.
Living with and for each other.
At PeaceHealth, we are committed to keeping our communities healthy – each mom,
dad, child, brother, sister and friend. That means providing the highest level of care
and expertise like complete spine care, comprehensive heart care, pediatric surgery,
comprehensive stroke care, minimally invasive robotic surgery, and so much more
close to home.
Serving the healthcare needs of our community and beyond, PeaceHealth is
committed to providing patients with the highest level of care every time, every
touch because caring for our community is our Mission.

peacehealth.org
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Dr. Katherine Omernick

Dr. Katherine Swank has

has joined PeaceHealth
Medical Group’s Pediatric
team. She is based at the
Barger clinic.

joined the PeaceHealth
Medical Group Urgent
Care team. She earned her
medical degree from Creighton
University School of Medicine in
Omaha, Neb.

Dr. Emma Sachs has joined

PeaceHealth Medical Group’s
Family Medicine team. She
is based at the University
District clinic.

SELCO Community Credit Union recently
hired Steve Liu as information

technology manager. In this
role, Liu will manage the
day-to-day operations of
SELCO’s IT infrastructure,
including hardware, software,
process, and procedures. Liu
joins SELCO after working myriad IT jobs for more
than 20 years.

Dr. Eric Christensen has

joined PeaceHealth Medical
Group’s Family Medicine
team. He is based in the
South Clinic in south Eugene.

Dr. Dhaval Desai has joined
PeaceHealth’s Neurology
team as a neurohospitalist.
He earned his medical
degree from M.P. Shah
Medical College in
Jamnagar, India.

Serenity Lane is pleased to announce Jamie
Louie-Smith has joined the Executive Team as

Chief Financial Officer. Jamie
brings more than 17 years of
experience in commercial
banking, lending and
work with healthcare and
nonprofit industries. She
started her banking career
in 2002 with Columbia Bank and was quickly
promoted to Commercial Lending where she
earned a reputation for her insight, integrity and
acumen.

Nurse practitioner Nicole
Drahuschak has
joined PeaceHealth’s
Gastroenterology team. She
earned her master of science
in nursing from the University
of Toledo in Toledo, Ohio.
Nurse practitioner Linda
McIntyre has joined
PeaceHealth Medical
Group’s Adult & Family
Medicine team. She is based
at PeaceHealth’s new same-day
clinic in south Eugene.
Nurse practitioner Dustin
McKague has joined
PeaceHealth Medical
Group’s Adult and Family
Medicine team. He previously
was an RN with PeaceHealth’s
surgical care unit.
has joined PeaceHealth as a
neurohospitalist. She earned
her medical degree from
University of Miami School of
Medicine in Miami, Fla.

graphic designer. Thoughtful
and experienced, Liz creates
concise and compelling
designs for clients. She has
worked on print and digital ads, websites,
brochures, menus, logos and much more over
the last decade. Liz has an Associate of Applied
Science in graphic design from Lane Community
College.

Nurse practitioner Morgan
Shasteen has joined
PeaceHealth Medical
Group’s Adult & Family
Medicine team. She is based
at the University District
clinic.
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Chief Executive Officer of
Summit Bank announced
the promotion of Chris
Hemmings to Senior
Vice President & Chief
Administrative Officer. He will
oversee strategy and is responsible
for the internal operations of the Bank including
loan and deposit operations, compliance,
human resources and coordination of treasury
management product development and support.
He will be a member of the Bank’s
Executive Committee.

Liz Mayfield has joined the
team at Turell Group as a

Dr. Margareth Saldanha
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With over 30 years combined experience in tax
consulting and bookkeeping, Jeannie is a natural
problem-solver. She manages clients’ advertising
expenses, as well as in-house bookkeeping and
human resources responsibilities and oversees
other office-related tasks.

Windermere Real Estate/
Lane County announces the
arrival of Heather White,

licensed real estate broker,
to the Eugene office located
at 1600 Oak Street. White has
13 years of real estate marketing
experience. In her free time she enjoys time
spent with family, backpacking, reading
and yoga.

KUDOS
Cascade Health has been selected to the 100

Best Nonprofits to Work for in Oregon Hall of
Fame! They were selected for this honor after
being named on the Oregon Business Best
Nonprofits list for 10 years. The nominations
cited a transparent and supportive environment
with outstanding leadership and a team that
feels like family. Cascade Health remains true
to its mission of improving
the quality of life in our
community by ensuring all
people – employees and
patients alike – are known,
valued and cared for.

Brian Steffen, CEO of the Eugene Family
YMCA, has been selected as the 2020 Cause

Communicator of the Year award recipient
by the North American YMCA
Development Organization,
an association of YMCAs
from Canada, Mexico and
the United States. The
award recognizes Brian
and his team’s tireless efforts
to inform, educate and engage legislators
about the Eugene Family YMCA’s role in
promoting the health and wellness of the Lane
County community--resulting in long-lasting
relationships and $15 million in state funding for
a new Y.

The Heartfelt House guest house on the
PeaceHealth Sacred Heart Medical Center

at RiverBend campus received two honors
in the 2019 American Institute of Architects
(AIA) Eugene People’s Choice Awards. 2fORM
Architecture was recognized in the “Public
Institution” category and landscape architecture
firm Schirmer Satre Group was recognized in
the “Institutional Landscape” category. The AIA
Eugene’s annual People’s Choice Awards aims to >
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educate and inspire by showcasing architecture
interiors and landscape architecture projects
created by regional firms throughout the area.

Kaiser Permanente dedicates their volunteering
and grants in order to reflect MLK’s Legacy.
Volunteers in Medicine received an $8,000
grant from Kaiser Permanente Community
Health. The grant is part of Kaiser Permanente’s
Days of Service and occurs yearly in the week
before Martin Luther King Jr. Day. Its purpose
is to reflect the organization’s commitment to
diversity and inclusion as well as the health of its
communities.

The American College of Cardiology in December
awarded PeaceHealth Sacred Heart at
RiverBend Chest Pain Center
Accreditation with Primary PCI,
following a rigorous on-site
assessment of the staff’s
ability to evaluate, diagnose
and treat patients who may be
experiencing a heart attack.
Hospitals must meet or exceed
an array of stringent criteria and need to have
organized a team that earnestly support efforts
leading to better patient education and patient
outcomes.

SELCO Community Credit Union, through

its annual SPARK! Creative Learning Grants
program, has awarded a program-best $47,238
to 56 educators across Oregon. The program
provides up to $1,000 of funding for innovative,
educational and extracurricular projects to K-12
educators across the 27 Oregon counties that
SELCO serves.

Fifteen programs from Lane and Douglas
counties were among this year’s grant recipients.
The 2019-20 recipients include:
• Brittany Bottensek, Triangle Lake Charter
School
• MaryJo Clark, Laurel Elementary School
• Kasey Cutsforth, Veneta Elementary School
• Mallory Glaser, Child’s Way Charter School
• Anthony Harlan, North Eugene High School
• Mari Jones, Elmira Elementary School
• Pam Nelson, Territorial Elementary
• Jennifer Reiss, Clear Lake
• Maran Reyes, Yujin Gakuen
• Ivy Sawyer, Irving Elementary
• Elizabeth Skenzick, Elmira Elementary
• Karlie Slagle, Shasta Middle School
• Celina Ziolkowski, Mt. Vernon Elementary
• Sheryl Nash, Lookingglass Elementary
• Olivia Pautot, Green Elementary

FIDUCIARIES
Creating Customized
Solutions
SERVING AS TRUSTED WEALTH ADVISERS TO
LANE COUNTY FAMILIES AND INSTITUTIONS.

541-762-0300 | www.sapientpwm.com | 101 E Broadway, Suite 480, Eugene
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BANKING SOLUTIONS
that will help your
NONPROFIT SOAR

Jeanette Beard (top) Oregon Pacific Bank
Kit Lacy & Dmitri (bottom) Cascades Raptor Center

Jeanette Beard and Kit Lacy are birds of a feather. As a bird curator and education
director, Kit oversees the care of injured and rehabilitated raptors. What she
enjoys most about her work is the opportunity to make connections and build
trust. As a relationship portfolio manager, Jeanette strives for the same. When this
beloved community nature center needed to refinance, they trusted us. But don’t
take our word for it—meet Kit and hear what she and others have to say about
Oregon Pacific Bank at www.opbc.com/testimonials

Not your ordinary bank.

EUGENE | FLORENCE | COOS BAY | ROSEBURG | MEDFORD
59 E 11th Ave. Eugene OR 97401 | 541- 636 - 4804 | opbc.com

WE

Hershner Hunter’s attorneys

GET
THE MOST
FROM WHAT WE

GIVE

are leaders of some of the
region’s most recognized
non-profits and organizations.
Like our clients, we believe
building a great community
takes active participation
and a fundamental commitment
to making this a better place.
It’s something we do every day.

541-686-8511 | hershnerhunter.com

541-686-8511 | hershnerhunter.com

A QUICK NOTE ON:

MEETING
FACE-TO-FACE
Article by BRITTANY QUICK-WARNER, PRESIDENT & CEO
EUGENE AREA CHAMBER OF COMMERCE

O

ver the past few months I’ve had the incredible
opportunity to sit down face-to-face, individually
with nearly 100 of our members. While this
doesn’t seem like a novel concept or realization, I have
been blown away at the impact these individual, face-toface meetings has had on my attitude, focus and outlook
for our organization and community.
I have found over the past two years in this role that it is
incredibly easy to get buried in the day-to-day. After just
a short time in this role, I feel fully qualified to walk down
the street to the Eugene Fire Station and join the team
in putting out fires. What I have learned over the past
few months of meeting with members is that a simple
conversation and a meeting to get to know each other
has helped build trust and hope amongst our members
and my team- which is helping to reduce the number of
fires we have to put out in the first place.
In today’s world of pervasive “social networking” we have
turned to apps and computer screens and messaging
platforms to keep up with both professional and
personal contacts. While, I am not going to complain that
Facebook and Instagram has made it much easier for me
to keep up with the lives of my friends and family spread
all across the country, I do think that it has also made
it much easier for me to avoid picking up the phone or
sitting across the table from people to check-in on each
other’s lives.
As you have hopefully learned through articles in this
issue, networking, building relationships and growing our
social capital is key to positive individual and community
growth and success. But, if you are anything like me,
bouncing from networking event to networking event
lights a small flame of anxiety and discomfort within me
like nothing else can.
So how can we overcome the networking anxiety and
fatigue and help build strong relationships of trust and
respect that will impact our community for the better? It
starts with intentionality.

SET BOUNDARIES, BUT GET
COMFORTABLE WITH SAYING YES.
While many of us suffer from over programming and not
knowing how to say no, it is important to make sure we
don’t overcorrect and back away from community life
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all together. Stepping outside of our comfort zones and
saying yes to invitations to participate in community
conversations is key to building social capital.

PRACTICE BEING A CONNECTOR.
When we step out of our comfort zones and say yes to
showing up, we need to come to our conversations with
an open mind and a will to listen and really get to know
people. Really connecting with people helps us build
up an internal database of people’s passions and skills.
Armed with those facts, we have the opportunity to make
introductions and connect people to each other to bring
value to them and the community.

STAY IN TOUCH.
One good conversation at a networking event or
neighborhood dinner may open the door to a great
relationship but building social capital and strong
relationships doesn’t happen overnight. It takes
intentionality and follow through and a willingness to
stay in touch. Social networking platforms are great tools
for continuing the conversation and staying connected.
Follow up after a good conversation with a message
on linked in. Set up a future coffee meeting or invite
someone to join you for another event. Stay in touch with
the people who matter, those follow-up connections will
go a long way to building real friendships.

BECOME COMMUNITY FOCUSED.
Networking for the sake of networking doesn’t actually
work for anyone. While building business relationships
and growing your customer base is a nice outcome
from working to build social capital, when we build
relationships with the attitude of “how can I bring value
to someone else’s life” verses “how can this person help
me” we begin to truly change the fabric of our community
for the better.
So, let’s meet face-to-face next time. I’d love to know
how I can bring value to your life and how we can come
together to grow trust, inspire hope and work towards
something bigger than ourselves.
The Eugene Area Chamber of Commerce has a Community
Calendar as do other organizations which hold regular
events designed to connect business and community
members.
Visit Eugenechamber.com to find out about our upcoming
opportunities.

PO BOX 1107
EUGENE, OR 97440-1107

As we celebrate 75 years,
we have just one thing to say:
Thank you.

Kernutt Stokes Partners (left to right): Ron Boyd, Shelly Sorem, Dean Huber, Haley Lyons,
Pat Deming, Steven Ritchie, Warren Barnes, John Mlynczyk, Kevin Bell, Don Lance and Terry Niegel.

Thank you to the community and clients that have made our 75 years of
service possible. With your support, we have grown to four locations in
Oregon and we look forward to providing accounting, tax, and business
consulting services for another 75 years.
BEND · CORVALLIS · EUGENE · LAKE OSWEGO

kernuttstokes.com | 541.687.1170

Celebrating 75 Years

