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POLIC Y I N SIG HT

THINKING

OUTSIDE
THE CITY
LIMITS
Article by TIFFANY EDWARDS, EUGENE AREA
CHAMBER OF COMMERCE

There is something truly refreshing about
traveling to a new place—somewhere completely
different than where you live. Every city has its
own personality, but much like people, there
are characteristics that different places share, or
aspire to emulate.
This past July, I had the privilege of joining a
group of University of Oregon students, their
professors and other local professionals on
a study-abroad summer course to study the
sustainable transportation infrastructure in
Denmark, Sweden and the Netherlands. I was
one of five professionals who accompanied the
students for the majority of the month-long
course abroad to learn alongside the students
and to mentor and advise them on how to bring
everything they were learning home to Eugene
in a way that might have a lasting impact.
What I’m about to share isn’t an example of
something that’s happened in our region, but
it’s an example of a transformational local policy
decision that has drawn worldwide attention and
had a positive domino effect on everything from
business and economic development to quality
of life. >
E U G E N E C H A M B E R .C O M
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During our time abroad, we traveled to several cities that were

People of all ages came together in a social setting where it felt

once very much like our U.S. cities, where streets are for cars

relaxed, safe and significantly easier to stop in for a latte or buy

and investments in infrastructure are auto-centric. However, at

that must-have item in the window. These cities have bustling

a point in time back in the 1950s when most cities in the U.S.

commerce, tourism and a superior quality of life because they made

made the choice to stay the course and pave the way for the auto

a decision decades ago to reduce cars and parking. Spaces were

manufacturers to thrive, political leaders in these European cities

created that people would enjoy experiencing by bike or on foot. As

had a different vision. Rather than accommodate the growing

an added benefit, people are healthier, kinder to the environment

need for cars and parking, they made the deliberate decision to

and far less dependent on fossil fuels. Over half of the people in

create public spaces and infrastructure that would ensure people

these cities commute by bike and when asked why, it’s because

would feel safe and welcome—without being overwhelmed by cars.

biking is hands-down the fastest, most convenient way to get from

Now, experiencing these cities over half-a-century later has made

point A to point B. People aren’t racing but are traveling at an easy

a lasting impression on me and I see the potential for significant,

pace where conversation f lows from bicyclist to bicyclist.

world-wide impact.

Who is ready to trade in their Honda for a Huffy? No, that’s not

While traveling in cities like Copenhagen and Amsterdam, we

what I’m suggesting; like I mentioned previously, there are certainly

commuted almost exclusively by bike, learning from local exports

cars and parking in these bicycle-friendly cities. But, I will say this:

about transportation, design, infrastructure and “space-making.”

if we were to prioritize investments to diversify the infrastructure

We experienced the city not as tourists but as students observing

and create a safer and more robust space for non-auto modes of

everything from culture to design. What was very noticeable to me

travel, those who might otherwise drive may be more likely to

were the people out and about. People were everywhere; in cafes and

choose bikes or other means for those trips. In turn, those who are

restaurants, shopping, socializing, and biking. And yes, there were

least likely to move away from their cars, will actually find it less

cars—but they weren’t dominating the roads and were generally

congested. I do believe the biggest benefit would be improvements

segregated from the bicycle and pedestrian traffic. You almost

to business, ease in attracting more types of businesses and an

didn’t notice them.

increase in customers to those establishments. As I saw first-hand,
by slowing people down, reducing cars and making it physically

The result of reducing the number
of cars, both moving and parked,

is people.
6
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easier to access businesses, commerce increases and businesses
thrive. After all, they call it “foot traffic” for a reason.

Lend your voice and leadership to the policies shaping Eugene.
Connect with Tiffany Edwards at tiffanye@eugenechamber.com

15 million reasons to jump for joy

on the site of the future Y.

The Y.™ Expanding our local footprint.
Open For Biz - August 2019 YMCA Ad.indd 1

8/13/2019 2:52:23 PM

BOLD LE A DE RSH I P

ENGAGE AND SUPPORT YOUR CHAMBER NOW
DON'T SET IT ASIDE FOR LATER
Article by JENNY ULUM, OBIE COMPANIES

When I joined the Eugene Area Chamber of Commerce as my own

positions. I find they are

business back in 1995, I was excited to sign up and become a member

respected for their knowledge

in my own right. My enthusiasm came as a bit of a surprise even to me.

and the members they represent.

After all, I had been active in the chamber ever since I began working

But they can’t do it alone.

for a member organization in 1987, so involvement was nothing new.
But joining under my own name meant something to me—not just for
the connections or the business opportunities but because I wanted to
be part of something bigger, something that I couldn’t do on my own. To
me, the value of chamber membership is our collective ability to create a
community where businesses can thrive, kids and families f lourish, job

Over the years I’ve observed
that the chamber doesn’t always
recognize its own strength.
We buy into the tired, outdated

I wanted to be
part of something
bigger, something
that I couldn’t do
on my own.

stereotype that Eugene is

opportunities abound and people can fulfill their dreams.

anti-business and hostile to its taxpaying employers. When you think

Nowhere is that collective strength more apparent than around advocacy,

economy and they value and appreciate the role of its businesses. A silver

which is where I personally invest my volunteer time with the chamber.

lining of the last recession was that it cast into stark relief the fragility of

An individual voicing a point of view can have some impact. Multiply

businesses and that they can’t be taken for granted.

that times 1,200 and the impact increases exponentially. One of the
many things I love about Eugene is that we are still small enough
where a group of individuals working together can be heard and make a

of it, that’s kind of silly. Our community’s leaders know what drives the

Our leaders not only want to hear from us, they need us. If we don’t
speak up, the only voices they will hear are from those who have never

difference.

made payroll and who have no inkling of all the trade-offs and sacrifices

Being heard doesn’t necessarily translate into getting our way. If a

perspective that is valuable in the decision and policy making process—

position we favor didn’t prevail, that doesn’t mean advocacy doesn’t

it’s up to us to share it.

and costs involved in making a business go. We have information and a

work or no one listened or no one cares what we think; it just means that
another position—held equally dear by its proponents—prevailed. No one
gets their way all the time. The important thing is to remain engaged in
the process, through victories and defeats (keeping in mind that victories
may be incremental and defeats temporary). As long as we keep the doors
open and the lines of communication f lowing, we retain our ability to be
at the table and shape public policy.
Advocacy, like many things in life, is about relationships. And as anyone
who has been part of a family or a work team knows, relationships
require effort. The time to build the relationship isn’t when we need
something—it’s when we don’t. To be effective, relationships need to
be authentic, based on a genuine interest in working with someone to
achieve an outcome.

If public officials don’t understand what their proposals do to us, it’s our
job to educate them. And while we’re at it, we should keep our ears open
and listen. We might learn something, too.
Advocacy can be uncomfortable. Many of us find it distasteful. Like
democracy itself, it’s messy. Churchill said democracy is the worst form
of government, except all the others. Under a democracy, we get the
government we ask for. If you’re not part of the conversation—part of the
ask—then you forfeit your right to complain about the results.
So the next time you see a chamber Advocacy Alert, don’t hit delete and
think that someone else will show up. Don’t set it aside for later. Even if
it’s not “your” issue show up, engage and support your chamber. Let our
leaders see the faces of their business community. After all, to know us is

Relationships can’t be delegated. Our chamber staff works incredibly

to love us! I’ll look forward to seeing you at an upcoming public meeting.

hard to get to know our civic leaders and to advise them on chamber

ENGAGE

We pay attention and we participate in the
hard conversations. We build relationships
and empower others to play a role in
creating the best community possible.

C O R E VA L U E S | L E A D . I N N O VAT E . E N G AG E . I M PAC T.
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NOW LEASING
BRING YOUR BUSINESS TO THE MOST EXCITING
NEW DEVELOPMENT IN EUGENE!
We’re now leasing retail spaces between 400-1700 square feet in the center of
the 5th Street Public Market expansion. Don’t miss the opportunity for great
exposure in this mixed-use development that builds on the success of the
5th Street Public Market with apartments, a hotel and offices all within
walking distance of each other. Move fast, spaces are limited!
Call 541-743-4018 or visit obiecompanies.com

M E M B E R VOIC E

CINTAS CARES ABOUT

Our

Article by JESSICA SAN JOSE, CINTAS CORPORATION

COMMUNITY

Cintas Corporation helps more than one million businesses of all

Cintas is dedicated to supporting organizations across North

types and sizes get ready to open their doors with confidence every

America, as well as our local communities. We have over 400

day. With products and services including uniforms, floor care,

facilities across the country and each is proud to be an active

restroom supplies, first aid and safety products, fire extinguishers

member of their local communities, including here in Eugene.

and safety and compliance training, we help customers get Ready

ENHANCING EUGENE

for the Workday®.

I have been involved with the Eugene Chamber for over 13 years in
my professional career and we have multiple other partners active

Our employee-partners are passionate
about providing caring service and
we’re widely recognized for being
positive, respectful, motivated and
caring. These characteristics are
an important piece of our history
and culture and they’re at the heart
of everything we do. Our generous
employee-partners are always striving
to better the world we live in.
Our employee-partners are passionate about providing caring
service and we’re widely recognized for being positive, respectful,
motivated and caring. These characteristics are an important piece
of our history and culture and they’re at the heart of everything we

with the Eugene Chamber to help connect us with other business
owners, professionals and business advocates in the community.
We have utilized the Eugene Area Chamber of Commerce's
resources for future growth planning as well as attending Young
Professionals and other events as members.
Cintas supports the local community through philanthropy that
includes Habitat for Humanity, the FOOD for Lane County food
bank and Bags of Love, Inc., which provides necessities and comfort
items to children who are in crisis due to neglect, abuse, poverty or
homelessness.
Additionally, we hold quarterly philanthropy events to give back to
the Eugene community. Partners from all departments participate
in events such as volunteering at Food for Lane County, Bags of
Love, Habitat for Humanity, Grassroots Garden, Boys & Girls Club
and Eugene Mission. We also sponsors families at local elementary
schools during the holiday seasons.
Year after year, Cintas enhances quality of life by donating money,
goods, services and time to
organizations and causes that
need our support.

do. Our generous employee-partners are always striving to better
the world we live in. Year after year, we enhance the quality of life
by donating money, goods, services and time to organizations and
causes that need our support.
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To learn more about how Cintas serves Eugene and other local
communities, visit cintascares.com

541-221-1454

RealEstateSmart.org
Me@marciaedwards.com

QU E RY & QUOTES

BEE ENGAGED

GLORYBEE: HELPING CUSTOMERS' VISIONS COME TO LIFE
QUOTED: HEIDI JACOBSON, GLORYBEE
HOW AND WHEN DID GLORYBEE GET ITS START IN EUGENE?
Believe it or not, GloryBee started in a garage! Our founders, Dick and Pat
Turanski, started the company in 1975, selling honey from their home on
River Road using the deep freezer as a sales counter. Their kids pitched in,
which they have been doing ever since; up to the present day—their son Alan
serves as the President, and their daughter RaeJean is the Senior Executive
Vice President.

WHERE CAN PEOPLE FIND YOUR PRODUCTS THROUGHOUT THE
WORLD?
Our retail jars of honeys, oils and sweeteners can be found on the shelves of
natural and conventional foods stores all throughout the Pacific Northwest
and beyond! You may also find our products without knowing it, as we stock
staples in many of the bulk bins at your local grocery store. We are also an
ingredients supplier for many well-known brands, so when you bite into
your favorite snack bar, enjoy a slice of toast, or sip on a refreshing natural
beverage, chances are you’re also enjoying GloryBee ingredients.

HOW DOES GLORYBEE EMBRACE AND ENGAGE WITH THE
COMMUNITY OF EUGENE?
We are deeply grateful for the support of our community over the past 44
years. From the beginning, it has been important to us to give back locally in
impactful ways. As a food company, we feel a responsibility to ensure those
around us are fed. We have been partnering with FOOD For Lane County and
the Eugene Mission for much of our history, providing food staples for those
in need.
In more recent years, GloryBee’s Food for Health program has been a regular
supporter of the nonprofit School Garden Project of Lane County, and our
SAVE the BEE initiative has supported local organizations like Beyond Toxics
and the Northwest Center for Alternatives to Pesticides (NCAP) in an effort to
educate farmers and gardeners about reducing their use of pesticides and
planting pollinator friendly forage. We are very proud of our role in helping to
get Eugene certified as a Bee City USA, and UO certified as a Bee Campus.
We have also been thrilled to host a SAVE the BEE 5K community run for the
past five years at Richardson Park in Eugene. That typically happens in April,
the same month as GloryBee’s infamous “Bee Weekend,” when beekeepers
come to pick up their new bees and take part in classes and demonstrations
on setting up a hive. In April 2019, 950 new hives arrived!

WHAT IS ONE THING THAT OTHERS MAY NOT KNOW ABOUT YOUR
ORGANIZATION?
GloryBee is known as a honey company, which is definitely a big part of our
business and legacy. However, many folks don’t know that we also supply
a huge variety of bulk ingredients, from nuts, seeds, grains, and oils, to
beekeeping and soap making supplies!
WHAT EXCITES YOU MOST ABOUT DOING BUSINESS IN EUGENE?
The endless creativity and innovation of our local customers. It’s thrilling to
see how we can help make our customers’ visions come to life by providing
ingredients for healthy living whether they are crafting soap, baking bread,
brewing beer, or inventing a totally new product we would never have
imagined!
HOW DO YOU SEE THE CHAMBER IMPACTING YOUR
ORGANIZATION AND THE BROADER COMMUNITY?
The Chamber is often the “go to” resource for new residents, as well as longtime residents wanting to learn more about our local business community.
The opportunity the Chamber provides for someone to make the connection
between brands they’ve purchased at the grocery store or a brick and
mortar business right here in their home town is priceless.
Learn more about Glory Bee's history and products at
glorybee.com/

12

OPEN FOR BUSINESS

|

FA L L 2 019

QU E RY & QUOTES

LOVE LANGUAGE
AVANT ASSESSMENTS: HELPING TO IMPROVE WORLD LANGUAGE LITERACY
QUOTED: DAVID BONG, AVANT ASSESSMENTS
HOW AND WHEN DID AVANT ASSESSMENTS BEGIN?
My wife Sheila and I partnered with Dr. Carl Falsgraf, director of the Center
for Applied Second Languages at the University of Oregon to found Avant on
January 8, 2001. Carl had created STAMP, the world’s first online language
proficiency assessment and was looking for a business partner who could
market and deliver the assessment to schools. Sheila and I were looking
for a way to build a business with the mission to improve world language
proficiency education in the US. It was a perfect partnership!
Sheila and I both had experienced and rewarding business careers in
Tokyo thanks to our fluency in Japanese. Sheila had been the highestranking woman executive at Sumitomo Corporation and later was the
Managing Director in Japan for The Economist Group. I was the Managing
Director in Japan for Kroll Associates, the world’s leading investigative and
security firm. As a negotiator for her Japanese firm and as a consultant
for multinationals in Japan, Sheila saw how many American companies
failed in their negotiations because of a lack of language skills and cultural
knowledge or awareness.
WHAT DOES IT MEAN TO YOUR ORGANIZATION TO DO BUSINESS
IN EUGENE?
Eugene has been a great place to start and operate our business, and
it is only getting better. The City of Eugene and the University of Oregon
have been strong supporters and great partners. Both have provided
critical, concrete support when we needed it to get through some of the
growing pains that almost every startup has at one point or another. The
talent pool in Eugene was a challenge in the past, but it is expanding and
improving every year. We are also finding that Eugene is increasingly a
place that professionals around the country are happy to move to. Being
in the language business, 4J’s excellent language immersion programs
in Japanese, Spanish, French and Chinese are a strong draw for potential
employees.
WHERE AROUND THE WORLD ARE AVANT ASSESSMENTS FOUND?
Avant has sold tests in 29 countries representing every continent except

Antarctica, but we know that we have only scratched the surface in our
international markets.
Three years ago, we started a new line of assessments called WorldSpeak
that measure speaking and writing in languages that are not frequently
taught or assessed in the US. We now have WorldSpeak tests in 18
languages, with six more languages coming this spring.

WHAT IS IT ABOUT YOUR BUSINESS THAT MAKES YOU WANT TO
GO TO WORK EVERY DAY?
I have to pinch myself sometimes because I get to work with such an
amazingly talented, hard-working, and inspirational team, and interact with
customers and partners from dozens of languages and cultures. Working
with schools gives me the chance to travel to every corner of our country
driving the back roads and meeting teachers who are working hard to open
up the world to their students. In just this past year, I have visited 28 states
from Alabama to Washington.
HOW DO YOU SEE THE CHAMBER IMPACTING YOUR
ORGANIZATION AND THE BROADER COMMUNITY?
The Chamber has been a partner in connecting our company and our
community with opportunities near and far. To give one example, the
Chamber is partnering with Avant to implement a program for the 2021
IAAF World Track and Field championship for community members who
have language skills to earn the Global Seal of Biliteracy credential (www.
theglobalseal.com).
Individuals who earn the Global Seal can wear a badge and their employers
(in hospitality, retail, and education, etc.) can display a sign letting our
guests from around the world know that we can communicate in their own
language and that Eugene welcomes them with open arms.

Learn more about Avant Assesments on their website: 		
avantassessment.com
E U G E N E C H A M B E R .C O M
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SEC TO R STR ATEG I ES

Vibrant sector strategies, committed partnerships and inspired community leadership
are helping to drive the growth of targeted industries and our regional economy. The
Eugene Area Chamber of Commerce is proud to be a part of the Lane County Sector
Strategies team. Each quarter, we’ll learn from the partners moving this work forward.

SEC TO R STR ATEG I ES

UNITING THE FOOD & BEVERAGE COMMUNITY
Article by MICAH ELCONIN, PRESIDENT AT SEASON TO TASTE CONSULTING & DIRECTOR OF EUGENE'S TABLE
What started as a public economic development

Lafferty’s vision is very much 20/20. As a

Development Manager is a strong partner in the

project has expanded to become an industry-

distribution hub for many national brands,

work. “Lane County is proud to sponsor the work

supported regional activation program called

SnoTemp is at the center of a long-established

of Eugene’s Table. The Food and Beverage sector

Eugene’s Table.

and continually growing network of diverse

is critical to the region’s success and we are

world-class manufacturers. Initial membership

excited to support the next generation of food

includes legacy brands like Yogi Tea, Grizzlies

companies throughout the county.”

Eugene’s Table solidifies the position of the
Greater Eugene area as a food and beverage
manufacturing hub by providing leadership for
collaborative development projects, creating
opportunities for greater connectivity and
promoting the region’s products, people and
priorities.
This program got its start two years ago when
the Lane Sector Strategies Team, a partnership
between regional economic development
organizations, chose to focus efforts on the
food and beverage manufacturing industry.
An RFP was released in search of a third party
to manage the program. Season to Taste, Inc.
responded and was selected by the Lane Sector
Strategies Team to lead Food and Beverage
work for two years. The firm quickly recruited
an advisory board of 26 industry members
whom guided its work supporting the food and
beverage sector.
As the publicly funded project sunsets, local
industry has stepped up by funding a newly
expanded body of work culminating in the launch
of Eugene’s Table in 2019. Founding members
include SnoTemp, a cold storage facility based
in Eugene. SnoTemp CEO, Jason Lafferty,
understands the real potential for the program
to elevate our food community on the national
stage. “We are excited to support the launch of
Eugene’s Table. This initiative brings together
some of North America’s leading brands…right
here in Eugene.”

Granola, and So Delicious Dairy Free as well

Of course, many other businesses support

as emerging startups like Elegant Elephant

our local food and beverage industry including

Baking Co, Queen’s Bounty Honey and Red

Revolution Design Group, a creative agency

Ape Cinnamon. Others are joining the effort as
this story circulates and we expect numbers to
grow quickly as the word gets out. As of 2018,

based in Downtown Eugene’s Miner Building. The
firm sponsored the launch of Eugene’s Table by
designing brand assets including Eugene's Table,

our region is home to 172 food and beverage
manufacturing companies, which employ 4,078
people, bringing over $185 million in wages

which contains a growing body of information
including regional resources, job postings and
industry news. Nick Yarger, Partner and Chief

to the region. Any reasonable estimate values

Creative Officer at Revolution Design Group

the Greater Eugene area’s food and beverage

contributed substantial time to the project.

manufacturing sector at over a billion dollars.

“It was an honor to work with Eugene’s Table

Recognizing the opportunity to help our emerging

on their new brand identity and website. At

brands grow faster and more sustainably, the

Revolution Design Group we have the pleasure

City of Eugene and Lane County are sponsoring

of working with several of the food and beverage

80% of Eugene’s Table memberships for food

members using our unique skill-set to meet the

and beverage manufacturers with less than 10

needs of Consumer Packaged Goods clients.

employees. Anne Fifield, Economic Strategies

With such a large overlap in the communities we

Manager for the City of Eugene has been a key

serve, the partnership with Eugene’s Table was a

collaborator on the Lane County Sector Strategy

natural one.”

Team since its inception. “The city values
collaboration with Eugene’s Table and our local
food and beverage makers—companies that

Eugene’s Table is rolling out several events
in the coming months. The successful Food
Business Unpacked series continues to attract

have put the area on the epicurean map. This
collaboration is key as food and beverage firms
are expected to provide the majority of new

professionals for an industry-focused happy
hour each quarter. Expanding on the success
of the FSMA Round Table Group produced

manufacturing jobs in Lane County during the
next eight years.” While the program leverages
the brand power of Eugene in its name, the work
touches businesses across Lane County and
Austin Ramirez, Interim Community and Economic

in collaboration with Oregon Manufacturing
Extension Partnership, Eugene’s Table is
launching additional round table discussion
groups including sales, marketing and finance for
its members.

Lane County is home to 165 food and beverage manufacturing companies, which employ
4,019 people, bringing over $179 million in wages to the area. With firm counts growing at
almost 7 percent a year, the industry has created over 1,000 new jobs since 2012. By most
estimates, this is a billion-dollar industry that will only continue to grow.
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MAKING AN IMPACT ONLINE AND IN REAL LIFE
Article by MATT SAYRE, TECHNOLOGY ASSOCIATION OF OREGON

Greater Eugene is home to over 470 tech
companies, many of them traded sector.
Traded sector firms sell their goods and
services into competitive national and
global markets. For tech companies, this
often means selling from their global
storefront, online.
While you may not see their logos on
buildings around town, tech companies are
still making a positive impact locally.
Palo Alto Software helps customers in over
180 countries with email management
and business planning software, but their
headquarters is right here in Downtown
Eugene.
Over the summer, they hosted nine college
interns and one high school teacher,
shared Celeste Peterson, Head of People
at Palo Alto Software. “We see it as a
win-win for everyone involved. Interns are
doing real work and creating value. They
bring fresh ideas and we get to engage the
next generation of the tech workforce,”
Peterson added. In partnership with the
Connected Lane County and the Technology
Association of Oregon, Palo Alto Software
also provided an externship to Kent Best, a
teacher at Elmira High School.

In a coordinated effort, local tech and
tech-enabled companies including AHM
Brands, Arcimoto, CBT Nuggets, IDX Broker
and Northwest Community Credit Union
have been training high school teachers
from around the region with dramatic
results. Computer science curriculum has
increased by 1200% across Lane County
high schools.
Many local tech companies are also
hands-on when it comes to environmental
stewardship. Palo Alto Software offers paid
time off each month to employees, so they
can volunteer in support of local causes
and nonprofits, including the McKenzie
River Trust. For the past two years, the
entire company has taken a half-day off of
work to go out to the river and volunteer. “In
return, the McKenzie River Trust teaches
us about the local environment. It is really
a great learning experience for us,” said
Peterson.
Palo Alto Software and other local tech firms
including MPulse software, a global provider
of maintenance management software, are
also involved financially with environmental
projects. Among those projects is the
annual Shire for the River campaign.

“These projects help us to maintain and
improve the terrific quality of life we enjoy
in this special region,'' says Jason Johnson,
MPulse Software president. “The McKenzie
River is one of our biggest assets and it
truly helps attract great talent and great
companies to the area. Shire companies are
dedicated to ensuring that what makes this
place so extraordinary will always be here,”
he added.
Educational technology company CBT
Nuggets provides Computer Based Training
for learners globally. Recently CBT Nuggets
formed a partnership with St. Vincent
DePaul and together they are looking to
build a boys home for youth in Eugene. “The
facility would support high performing kids
who have had the chips stacked against
them,” shared Shelly Galvin, Director of
Corporate Social Responsibility.
Global tech companies with a local
presence are competing and winning in the
global marketplace—not in spite of being
community-minded, but because of it.

For more information on volunteer opportunities
through the Technology Association of Oregon,
please visit http://bit.ly/2kwWVfl

Eugene-Springfield is home to more than 470 tech companies—with 62 successful new tech
companies launched locally in the last five years—bringing over $304 million in wages to
the area. The industry’s local average annual wage is $74,279, which is nearly double the
average Lane County wage of $42,644. Employment at local tech companies is expected to
grow by 23 percent over the next 10 years.
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TRADED SECTOR

GOOD FOR ECONOMY, BETTER FOR OUR COMMUNITY
Article by JOSHUA MONGÉ, EUGENE CHAMBER OF COMMERCE

The manufacturing community is alive and
well in Lane County—in fact, 4% of the
county’s businesses fall within this sector,
it makes up about 9% of the jobs in our
area and approximately 11% of the total
wages earned. This places manufacturing
in Lane County as 8th in the type of
private business owned, 5th in private
job type and tied for 4th in total wages by
the private sector. The data shows that
manufacturing plays a significant role in
our community.

local residents and bring new money
to the area—dollars from outside our
community flowing into our local economy.
The process of selling goods and services
outside our market for local benefit is
called traded sector; if you read through
newspapers and articles you will see many
references to traded sector companies.

How does this tie into local impact and
global influence? Well, the manufacturers
in our community not only make products
we can use locally, but they also make
goods that are sent all over the United
States and even around the world. Rock
crushers from JCI are sent to Africa, testing
equipment from Thermo Fisher heads to
Europe and many grocers in the U.S. carry
Ninkasi beer. All of these products are
made here and sent abroad.

First, there is the revenue generated for
our area. By selling goods and services
from outside our area, “new money” or
money not already circulating, is brought
into our economy. As we continue to
export products and services outside the
area, there is an increased demand in our
market for more employees and vendors to
help further production of local products.

These products not only put Eugene on the
map, raising global awareness of our city,
but also allow these companies to employ

If you aren’t familiar with traded sector,
there are two main benefits for developing
these businesses.

As companies add employees and expand
production capacity, more local jobs are
created. This is considered the economic
multiplier effect; as more jobs are created,
more employees are needed to help

provide products and services locally. This
is one of many great reasons to support
traded sector companies.
The second benefit is not just about selling
products abroad or outside our community,
it’s about filling the wants and needs in
other markets with innovative products or
services we have available here. It allows
us to continue innovating, creating and
making our community better every day
and sharing the benefits of the things
we have produced or developed to other
communities.
If you want to learn about the services
available to traded sector companies, in
our community, you can reach out to me
and I can help connect you with resources
and additional information about the global
impact that our local manufacturing sector
is influencing.

If you would like to learn more about
resources and services for traded sector
companies, connect with Joshua Mongé,
Director of Economic Development at Joshua@
eugenechamber.com or (541) 242-2359.

The Lane County Sector Strategy Team (LCSST) is a team of professionals representing
workforce development, economic development, business and education. The LCSST works
collectively, in an effort to better support critical industries in Lane County. We believe we
can achieve more and have a greater impact in our community by working together.
For more, visit: bit.ly/2PhYKpU
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CLEANING UP
WRITTEN BY PREMIER SECURITY

How many jobs revolve around
driving? REALLY driving—where
someone is behind the wheel for
most or all of their workday? Local
delivery drivers, long haul truckers,
taxis, buses—there are millions of them
driving US roads every day, making
up a significant percentage of total
drivers on the road and a significant
percentage of added pollution.
Despite tougher emissions standards
and the increase of more fuel-efficient
vehicles on the road, transportation
passed up power generation as the
largest source of pollution in the
United States last year.
Transportation has increased the
amount of greenhouse gas pollution
simply because the number of
emission-producing vehicles continues
to increase. Counting just the cars,
there are 246 million of them in the
US! (And 230,000 in Eugene and
Springfield, about one vehicle per
resident.)
Some laws which would regulate
automakers have been passed and
some struck down. The most exciting
innovation is coming from outside of
government—companies like Tesla
who hope and dare to revolutionize
the trucking industry with all-electric
semi-trucks, or local companies like
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Arcimoto who are innovating with
emission-free solutions that defy
standard vehicle categorizations.
However, short of working directly for
one of those advanced companies,
what can you or your company do to
help cut down on pollution?
The first thing would be to take a
second look at electric vehicles.
They currently only make up about
2.4% of total cars in Oregon, but that
small number is quickly increasing.
Improvements are being made
annually in every category that have
typically concerned potential electric
vehicle consumers. Battery technology
has grown by leaps and bounds in
previous years, strengthening their
appeal and practicality. Oregon is
number 3 out of the 50 states with
its number of electric cars, behind
California and Washington, and
recharge stations are becoming more
plentiful. The purchase price of an
electric vehicle is still higher than its
petroleum based counterpart, but that
gap is shrinking.
You can pessimistically say that one
electric vehicle won’t significantly
change the output of the planet’s
carbon emissions, or you can do your
one small part and have faith that
others will do the same. Whether that
means driving an electric car yourself,

or using vendors that do, that small
effort is a meaningful step towards our
global success of reducing pollutants.
Norwegians are doing that right now,
with 60% of all new vehicles sold
being electric, growing their country’s
total percentage of electric vehicles to
30%. Why couldn’t we do the same?
One of those jobs that revolve around
driving is the security patrol. They are
driving around at night, invisible to all
but the criminals they are deterring,
so it’s normal that they wouldn’t come
to mind immediately. There’s a lot of
them out there and they spend a lot
of time on the road. Some security
companies drive pick-up trucks and
some drive hybrids, but there is only
one security patrol in Oregon that is
all-electric and it happens to be based
right here in Eugene. We do a pretty
good job too. In nearly 10 years of
business, we have never lost a client.
So if your company has a security
patrol, and wants to support local
businesses that care about the
cleanliness of our planet, check out
Premier Security. Make that small
effort and help to clean up your place,
your community and your planet.
For more information visit
premierprotects.com, or call
(541)-600-8192

Get your prescription
even if you forget your wallet.
$0 copays on select prescription drugs:
It’s on the list of ways we put members first.
It’d take an entire book to list the ways we put members first. As it
happens, we only have room in this ad for one. If you have a PacificSource
health plan, you can get select preventive prescription drugs without a
copay. Making for a transaction that’s entirely wallet-optional.

Why not let us put you first, too?

PacificSourceMembersFirst.com · 877-281-2124

Members first
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GLOBAL
BUSINESS
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BRINGING THE
WORLD CLOSER
TO HOME
Article by KELLI MATTHEWS

GLOBAL BUSINESS, LOCAL IMPACT
Spin just about any globe and put your finger on
Oregon, chances are, Eugene won’t be labeled. But
thanks to several local businesses, both homegrown
and strategically located here, Eugene is making its
mark around the world and across our community.
A city like Eugene sees plenty of benefit from
businesses that operate globally—jobs (both direct
and indirect), community volunteer hours, fresh
ideas and hometown pride. Three of Eugene’s global
companies are not only thriving in Eugene-Springfield
while doing business around the world, but they are
embracing the community as they do it—Yogi Tea,
Western Shelter/Crew Boss and Wayfair.

GLOBAL BUSINESS
Traded sector businesses are crucial for the growth of
a local economy. Joshua Mongé, Director of Economic
Development for the Eugene Area Chamber of
Commerce explains it this way, “Companies like Yogi
Tea and Western Shelter make a product here and
then sell the product all over the world. This brings
new money to the local economy.” >
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“OUR OPEN
COMMUNICATION
AND LEADERSHIP
STRUCTURE
ACROSS
THE ENTIRE
ORGANIZATION
ALLOWS FOR
EACH LOCATION
TO SHARE ITS
SUCCESSES AND
ADOPT NEW
IDEAS QUICKLY."

“The vast majority of our products go outside Oregon,”
says Michael Scala, President and CEO of Western Shelter
and Crew Boss. “We’ve grown the business substantially
in the last four years and expect to be able to continue
that trajectory into the next five.”
From the aftermath of deadly hurricanes and natural
disasters, to mobile field hospitals in conflict zones,
Western Shelter systems are literally covering people
around the world when they’re at their most vulnerable.
“We could be located anywhere,” says Scala, “but we
choose to be in Eugene.”
Like Western Shelter, Yogi Tea is innately international.
“From the beginning, our founder Yogi Bhajan’s purpose
was to make the specially formulated, functional teas
available to every person on the planet. It’s why we exist,”
explains Sat Bir Khalsa, the Director of Global Community
Relations and Human Resources for Yogi.
Wayfair recently opened a customer service and sales
center in Springfield. The company credits their global
reach, with the import and export of ideas, as a key factor
in strengthening its team.“Our open communication
and leadership structure across the entire organization
allows for each location to share its successes and adopt
new ideas quickly. We have a lot of flexibility to try new
things,” says Joel Johnson, Wayfair Site Director.
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LOCAL IMPACT
These three companies provide hundreds of jobs for the
local economy. But the paychecks alone only tell part of

our location for ideas about employee volunteerism and
community engagement.”
Western Shelter’s clients and customers depend on

the local impact story.

problem solving and design thinking its staff provides

As an example, Wayfair gives each employee eight paid

Shelter hires smart, pays well and provides an engaging

hours a year to volunteer for any organization of their
choice.
“We want each employee to take full advantage of
this benefit,” says Johnson. “We actively cultivate new
relationships with local nonprofit organizations so we can
connect our people to opportunities that inspire them.”
The aggregate number of volunteer hours is substantial—
at full capacity, Wayfair employees will have more than
4,000 to give.

“We’ve been particularly successful
here because our values as a
company align with those of the
community,” Johnson explains.
“Eugene-Springfield is absolutely the right place for us.
We’re proud that the rest of the company is looking at

for extreme or austere environments. Because Western
and rewarding environment, employees are loyal.
“We’ve got more than 130 employees,” Scala says. “They’re
ready and able to respond to urgent requests from all
over the world. It’s important our clients and customers
can trust our team to build solutions that work right the
first time and solve their problems.”
Yogi Tea’s local impact comes from its investments in
employees through good-paying, living wage jobs and
nonprofit programs as well. “Our employees are giving
us most of their awake time,” Khalsa explains. “We honor
that.”
One of Yogi Tea’s most significant investments is their
new facility in west Eugene—the only LEED-certified tea
manufacturing facility in the world.
"Committing to LEED certification is an investment in the
community,” Khalsa says. To achieve LEED certification,
you must source a high percentage of your materials and >
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labor locally, divert waste from the landfill and focus on

Eugene-Springfield has a unique combination of values

the long-term environmental impact of the building. The

and historical precedence that allows it to contribute to

$25 million building provided construction jobs and new

the global community in a unique way.

and expanded positions at the company.

By building companies like Wayfair, Yogi Tea and
Western Shelter here, people from our community are

COMMUNITY PRIDE
Global companies are important to local communities
because they bring the world a little closer to home.
We access new ideas, processes, products and ways

sharing their values and priorities with these companies.
New ideas and process could be developed here and
ultimately impact the brand culture and processes.
Eugene-based companies are making their mark in
global business and our community is richer for it.

of doing things that may not be here in this market.

For more information on Yogi Tea, visit yogiproducts.com
Find out more about Western Shelter at westernshelter.com
To learn more about Wayfair coming to Eugene read this Register-Guard article at bit.ly/2m8mC68

Understanding
your business
is just the beginning
As the global leader in blueberry
genetics, Fall Creek saw the value in
a law firm that could support their
growing business. Hershner Hunter’s
specialty practice areas matched their
unique needs. Because when it comes
to results, we’re all business.

Hershner Hunter
attorneys Mario Conte and
Carrie Hellwig Christopher
with Fall Creek Farm &
Nursery’s Brent Barker

541-686-8511 | HershnerHunter.com

CLEANING UP THE STREETS OF EUGENE
WITH LANE COUNTY’S ONLY ALL-ELECTRIC SECURITY PATROL

Providing professional, nightly vehicle patrols in Eugene and Springfield.

Call now for a quote! 541-600-7058 • PremierProtects.com

Building Foundations for Life

Nordic Homes delivers thoughtful, quality built home designs,
together with the excellence in building standards. We make the
home building or renovation process seamless by offering design
and build services to create a space you are proud to call home.
Contact us today!
Web: nordiccustomhomes.com

Phone: 541-521-9324

Email:nordichomes@icloud.com
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SUSTAINABLE GROWTH:

LANE COUNTY'S GREEN BUSINESSES AIM TO SOLVE
ISSUES LOCALLY AND AROUND THE WORLD
Article by ELON GLUCKLICH

Sustainability has long been a part of Lane County's ethos.
It's no surprise that sustainability is central to some of the
region's fastest-growing, globally focused businesses.
As industries have adapted to changes in markets and
consumer habits, local companies like PakTech and Bulk
Handling Systems have developed some of the most
innovative solutions to expand their global markets,
while positively affecting issues like recycling and climate
change.
“I have always grown up with environmental responsibility,
social responsibility and personal responsibility being
paramount to a healthy life," said Eugene native Zak Borg,
PakTech's Vice President and Director of Engineering, also
the son of company founder Jim Borg.
Founded in 1991, PakTech manufactures millions of
recycled plastic food and beverage handles to secure
packages like six-packs of beer or soda. But its business
has grown rapidly since the company's decision in 2012 to
switch to post-consumer recycled plastic resin pellets to
run through its mold presses.
Today, nearly all of its products are made entirely from
recycled plastic.
"This has been a huge accomplishment," said PakTech
Sustainability Officer Gary Panknin. And since making the
shift to recycled resin, PakTech's success has reached even
higher levels. It opened a manufacturing plant in Cottage
Grove in 2017, in addition to its main facility in northwest
Eugene, and the company is working on opening a second
Eugene plant.
As its list of customers has grown to include big brands
like Campbell's, Welch's and Heinz, as well as a wave of
smaller craft breweries, PakTech's employee count has
skyrocketed from less than 120 in 2010 to more than 250
today.
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"One of the drivers I hear a lot from the customer side
is that they're jumping on board with what feels like the
right thing to do from a sustainability standpoint—using
recycled material," Panknin said. "Customers that have
partnered with us are heavily invested in that."
A similar theme has played out at Bulk Handling Systems.
The Eugene company was founded in 1976 as a conveying
and screening equipment supplier for forest products and
power generation users, but quickly moved its focus to
technology aimed at removing recyclable materials from
waste streams as it saw the market grow.
"With today's recycling markets in flux as China has
ended its imports of plastic waste from the United States,
everyone from industrial clients to municipalities are
looking for ways to reduce waste in their local recycling
streams," according to Bulk Handling Systems CEO, Steve
Miller.
"Our customers are telling us that they're looking for
practical solutions that they can implement in the real
world," Miller said.
But finding solutions to more recent environmental
and supply stream issues has required creativity, and a
willingness to branch out beyond Bulk Handling's core
service of improving waste streams.
The company is increasingly investing in alternative
energy resources like biogas, designing products to
extract energy from stacked organic materials found in
municipal solid waste facilities. According to Millers those
materials have the potential to replace dirtier fuels like

SUSTA I N A B I LIT Y

coal and diesel in industries such as transportation. They
also have the added benefit of removing the material
from landfills, where it would otherwise sit and emit
methane as it slowly breaks down.

company has also responded to the recent cutback
of curbside recycling by launching its own internal
employee recycling program.

aluminum can or piece of paper and having it be reused,
that's always the first option and provides the most
value," Miller said. "But
there are other values
that exist, and they take
more work and there's
more of a process within
it. But when you add
on the environmental
attributes to the fact that
they commercially work,
those are the things that
we're delivering to our
customers. And we're
doing it in response to
the demand we see out
there."

faced as China has closed its borders to plastic waste.

SUSTAINABILITYPakTech also wants to help local governments improve
"Recycling is always the
first option. We take the highest
their entire waste streams, in response to challenges
GUIDE
and best use approach, so extracting a plastic bottle or
the local area and communities around the world have

KTECH SUSTAINABILITY REPORT

The issues Bulk Handling
Systems and PakTech
are looking to solve are
playing out all over the
world, including our
backyard.
PakTech has stepped
up as a leader in local recycling efforts. The company
launched its own recycling program, encouraging
people to return its handles to participating locations
so the company can reuse the material again. It has
more than 250 recycling partners, including more than
a dozen in the greater Eugene-Springfield area. The

1

"We're trying to play a major role in the Eugene
community, and Lane
County as a whole, as a
company here that has
a voice and is putting
out that you have
sustainable solutions
to these problems,"
Panknin said.
Miller thinks globally
and considers Lane
County one member of
a coalition committed
to finding solutions
to issues like climate
change. But their global
and local focuses are
just one of the many
ways that Lane County
companies like Bulk
Handling Systems
and PakTech find
business success while
contributing to the region’s ecosystem of sustainable
innovation.
For more information on PakTech's recycling initiative, please visit
pak-tech-opi.com/recycle
Learn more about Bulk Handling Systems at 			
bulkhandlingsystems.com
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“We make a living
by what we get.
We make a life
by what we give.”
– Winston S. Churchill

When we give to others,
we make our community
a better place.
At Mercedes-Benz of Eugene, we
are proud to support the work
of several local organizations
that provide care, compassion
and opportunity to people in
Lane County. These include The
Relief Nursery, Volunteers in
Medicine, Bridgeway House,
University of Oregon, The Shedd
Institute and many more.

2200 Martin Luther King Jr. Blvd. • 541.687.8888 • mbeugene.com

SOC I A L RESPO N SI B I LIT Y

United Way &
Holt International
LEADING IN SOCIAL RESPONSIBILITY
Article by VANESSA SALVIA

Eugene is home to numerous businesses that are responsible
global citizens and also have a deep impact in our local
community. Two organizations, Holt International and
United Way, have a long history of world—wide and local
social impact. In fact, Holt International is among the largest
nonprofit organizations in Oregon, with a strong local footprint
of 100 staff members who manage programs in 17 countries.
United Way of Lane County is part of United Way Worldwide,
an organization that has coordinated local and international
charitable work since 1887.
After 65 years in Eugene, Holt International has become
primarily known for international adoptions, and in
particular, Korean adoptions. But Susan Soonkeum Cox, Vice
President for Policy and External Affairs, says that's not their
largest program. There have been approximately 400,000
International adoptions worldwide and Holt has placed about
45,000 children with families from more than 20 countries
since 1956. However, their programs primarily focus on
keeping children together with their families.
"We have broadened much beyond what people know about us
from the past," says Cox, who herself was adopted from Korea
in 1956. "Keeping children with families that they are born into
is most preferred, but often that's not possible. If not, we try
to put them in an adoptive family in their birth country. And if
that isn't a possibility, then we look at adoptions into another
country."
Holt's primary programs are aimed at preventing child
abandonment by addressing the primary issues that separate
families: poverty, illness, war or political instability and the
stigma of unwed motherhood. Holt has programs in 17 >

"DO CHILDREN HAVE A
ROOF OVER THEIR HEAD,
HOUSING STABILITY,
BASIC THINGS? IN TERMS
OF EDUCATION, WE
LOOK AT WHAT ARE THE
IMPORTANT MARKERS
FOR SUCCESS, SUCH AS
THIRD GRADE READING
PROFICIENCY AND
WHAT THEY NEED FOR
SOCIAL AND EMOTIONAL
DEVELOPMENT."
NOREEN DUNNELLS
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In 2018, United Way's BookFest received over 6,000
books and $1,500 in donations through community
book drives and sponsorships. In 2019, they collected
over 10,000!
countries, including the U.S., that offer micro-loans, job skills
training, safe housing, medical care and other special support.
Holt has placed about 15,000 children with Oregon families
and they are expanding their state-wide foster care and adoption
program by hiring additional staff to provide more services.
Holt has hosted two international conferences on child welfare in
Eugene, bringing participants from 24 different countries to enjoy
activities such as "Celebrate Oregon," which highlights Oregon
products, activities and abundance. Currently, she says, about 20
people are in the process of adopting from Oregon foster care.
Holt also supports Lane County children’s services with holiday
and other activities, directly reaching about 50 children and
families annually.
Cox says Holt has a strong commitment to post-adoption services,
as well. "It's not over once the child comes home," she says.
"We consider that once you have been adopted you are part of
our process forever." Locally, Holt runs camps and tours for
adoptees and their families, and Cox spends much of her time
in Washington, D.C., advocating on behalf of adoption and child
welfare.
Also child-centered, but with a different mission, United Way
got its start in Denver in 1887 and has been in Lane County since
1946. Noreen Dunnells, United Way of Lane County's president
and CEO, explains that United Way's programs are tailored for
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each local community, but are always addressing the umbrella
issues of childhood success, including education, financial stability
and health.
"For health in particular, we think about the social determinants,"
Dunnells explains. "Do children have a roof over their head,
housing stability, basic things? In terms of education, we look at
what are the important markers for success, such as third grade
reading proficiency and what they need for social and emotional
development."
Each branch of United Way has a local, autonomous board of
directors looking at the needs in the community and identifying a
focus and policy direction. For years, United Way of Lane County
(UWLC) has invested in a kindergarten readiness program called
KITS—Kids in Transition to School—designed and developed
by the Oregon Social Learning Center. They're also investing
in third-grade reading proficiency. Three local programs are
receiving funding for this initiative. One of these is 15th Night,
a community-wide partnership working to mitigate youth
homelessness. "We provided a grant in July to expand those
services to Springfield and Cottage Grove because they've been
predominantly a Eugene based initiative," says Dunnells.
Healthy Homes strengthens subsidized housing programs across
the county, helping about 2,000 families eventually move into
stable, permanent housing. Finally, an investment of $150,000 per
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year for three years is going to the Latino and immigrant wellness
program, Latino Wellness Hub. They will be providing services
in the metro area initially with hope that they will eventually
expand throughout Lane County. "It's a combination of three
nonprofits that currently exist that are coming together under
one roof, serving our Latinx communities across the county,"
says Dunnells,"providing deep and broad services and leadership
development training to provide voice on public school boards and
city councils and that kind of thing."
In addition to the three major grants, UWLC is also funding 21
community support grants of $50,000 or less. UWLC accepts
financial donations and has a number of volunteer programs for
people who want to help in a variety of ways, either with individual
organizations, particular issues or on committees. Dunnells
emphasizes that local support always stays in the local community.
UWLC receives about $3 million annually from donors as well as
support from some national foundations.
"We're always open to connections and relationships with folks
who want to engage in community discussions," says Dunnells.

Learn more about United Way at unitedway.org 			
or call (541) 741-6000
For more information on Holt International, visit their website		
holtinternational.org.
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We take a more personal approach to business lending.
At Columbia Bank, we care as much about your business as you do. That’s why our
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Model
In Sierra Leone, the YMCA helps to prevent the spread of Ebola.
The Y in Nicaragua provides poor, rural families with land to grow
food for their families.
Thailand residents access the YMCA for cleft palate repair and
rehabilitative services for children whose families cannot afford
quality health care.
To an outsider, each operates like a separate nonprofit, but they are
part of the global movement of YMCAs—one of the largest volunteer
organizations in the world, serving more than 58 million people in
119 countries.
The mission remains the same in every country across the globe
and in every community across the United States: to address
critical social issues, helping people overcome barriers and access
opportunities to reach their full potential.
In the United States, YMCAs are similarly diverse. It’s why some
YMCAs in the U.S. have food banks and youth in government
programs and others provide low-income housing, adult literacy and
job training.
Here in Lane County, the Eugene Family YMCA tackles equally
varied needs that are prevalent and critical to solving within our own
community.
It provides safe, affordable and enriching after-school care to 20
elementary schools. During no-school days, spring break and the

summer, the Y offers hundreds of kids a place to move their bodies,
grow their minds and build appropriate social-emotional skills.
People looking to reclaim their health or address preventable
diseases look to the Eugene Family YMCA. It’s where they will
find cancer survivor programs, diabetes prevention classes and
programs to specifically support seniors suffering from arthritis and
fibromyalgia.
The benefits of being a part of such a well-established reputable
organization are access to these proven health and wellness
programs, youth development services and administrative tools and
know-how.
At the same time, U Can Gym, the Y’s adaptive wellness program for
people with mobility restrictions, is the only one of its kind among
YMCAs. It’s the brainchild of Loren Cushing, then physical therapist
and wheelchair basketball player, who recognized the need for a
space and a wellness coach for those in wheelchairs, using walkers or
canes or needing adaptive equipment in the fitness center.
Therein lies the beauty of the Y model.
We are strong because our local volunteer-led Board of Directors
dictates our policy and programs that advance our cause locally to
strengthen our community.
We are robust because we respond to our local communities’ needs
with nationally proven programs and services from a global Y
network.
We are adaptable because we have the autonomy to develop programs
internally and partner with other local groups when it is necessary to
help more individuals in our community.
And we are powerful because we are 58 million members
strong—from Brisbane, Australia to Moscow, Russia
and Eugene, Oregon to New York City—and we are
growing.

To learn more about the Eugene Family YMCA and their
mission visit newymca.org

E U G E N E C H A M B E R .C O M

|

OPEN FOR BUSINESS

33

Keep business
thriving.
Our business goals are all about helping
you achieve your business goals.
Let’s get to work.
MyOCCU.org/Thriving

Insured by NCUA

BREAKING
BORDERS

B RE A K I NG BORDE RS

HOW SBDC IS HELPING LOCAL BUSINESSES SELL GLOBALLY
Article by JENNIFER MCGREAHAM, EUGENE AREA CHAMBER OF COMMERCE

If your business is dreaming of breaking borders
and going global, know that you don’t have to figure
it out alone. In fact, we have an excellent resource
right here in Eugene with the Lane Small Business
Development Center (SBDC). But, don’t let the name
fool you—small business, by their definition, is any
business with up to 500 Employees.
The biggest challenge can be getting started, so it’s
important to build out a plan that is viable.

SBDC begins by meeting with local businesses so
they can get a sense of their desires and dreams
to export, and they will ask questions to find out
where the business is at in that process.
Before considering going global, there are several
things to evaluate beyond the typical day-to-day
business functions. Understanding the local market
you live in is one thing, but going into another
country adds numerous layers of complications. >
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There are many more logistics, regulations,
customs processes and cultural considerations.
We don’t know what we don’t know and in a global
setting that grows exponentially. Today, with the
rise of eCommerce, we live in a global marketplace
and many competitors have already "figured out"
global trade. It’s not just a place for selling, but a
place of competition. However, that doesn’t mean
there isn’t a market or need for your product or
service. There are many businesses here in Lane
County that have made the journey around the
world with their products.
A popular Kombucha company came to the Global
Trade Center a few years ago to seek assistance
with the development of their company and
expansion into new markets. Self-identified as
wanting to be an exporter, the company qualified
for an international trade loan program to
purchase equipment to standardize the processing
so they could meet trade requirements. This
allowed them to produce a product and export to
Canada, while also facilitating distribution through
Whole Foods and other national grocery chains.
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This process added jobs, increased production
capacity and strengthened their local footprint—all
positive impacts on our community.
Recently, a craft distiller took the global trade
management class, connected with trade partners
and along with the no-cost advising provided
by the GTC, went to a trade show in China and
expanded to new markets, such as Japan, where
they are collaborating with another Oregon
SBDC Global Trade Center client. This activity has
expedited its successful trajectory and has allowed
them to expand operations locally as well.
There are two classes in particular that are
recommended for starting on the international
path: Business Planning and Understand Your
Financials. Should a business be further along in
the process, Lane SBDC will engage the global
trade team, consisting of experts out of Portland,
who provide specific consultation and education
for businesses wanting to operate overseas.
SBDC also partners with other agencies to act as
extended networks of support and can pull in
other entities and resources as needed.

LOC A L B USI N ESS

"Grow your business naturally by
selling to customers outside of the
United States. But, do so strategically
and intentionally with the assistance of
global trade advising and support at the
Oregon SBDC Global Trade Center."
- David W Kohl, Global Trade Liaison
Our local Lane SBDC staff are working diligently
on certifications to be able to assist our local
businesses in this important part of the business
journey. Counselors are currently being trained
to get Certified Global Business Professional
certification (CGBP) through the National
Association of Small Business International Trade
Educators (NASBITE—now that’s an acronym!).

For a business to engage in global trade, you
have to have a strong understanding of your
business, the financials and what your business
can do to engage in these markets. You have to be
intentional with your business and processes, and
also need to know what steps you may need to
take to keep moving forward.
With the free and low-cost business-centric
services offered by Lane SBDC, they are here to
help you evaluate potential opportunities and
build a plan that can get you to where you want to
go—literally and figuratively.

To learn more visit lanesbdc.com

MOVERS & SHAKERS

DIFFERENCE
MAKERS:
HOW EUGENE'S NATIONALLY
AND INTERNATIONALLY
RECOGNIZED SOCIAL RESEARCH
CENTER IS IMPACTING FAMILIES
ACROSS THE GLOBE
Article by MATT WUNDERLIN
Tucked behind the 5th Street Public Market, on Shelton
McMurphey Boulevard, sits a large, gray, rectangular building. This
building, while relatively unknown in the community, is home to a
nationally and internationally recognized research center focused
on social development, learning, prevention and treatment of
behavioral and emotional problems in children and adolescents.
Oregon Social Learning Center (OSLC) was founded in 1977 by a
group of clinical psychologists, led by Gerald R. Patterson and
John Reid. During this time, research on child and adolescent
development was mostly observational; psychologists would
follow and document family daily life over periods of time.
Researchers at OSLC then began coding interactions to determine
whether some styles of family interaction might give way to
problematic youth behavior.
“Out of that came some groundbreaking discoveries on factors
that can lead youth to develop problems related to serious
delinquent behavior or just acting out in home and school
settings. From this observational work, a theory was developed
called the coercive behavior process or, coercion theory,”
explained OSLC Senior Research Scientist, Mike McCart, Ph.D.
According to coercion theory (Patterson, 1982), a coercive
sequence begins when a parent makes a request for child
compliance (e.g., “clean your room”). The child protests and the
parent’s request intensifies. This sequence repeats several times,
escalating to emotional displays of anger by the parent and child.
The interaction typically ends in one of two ways: the parent
might discipline the youth by removing a privilege, although
implementation of the consequence is often too delayed to
impact the youth’s future behavior; or, a more common outcome
involves the parent “giving in” and reinforcing the youth’s
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defiance. Through this coercive cycle, the youth learns that
oppositional behaviors are effective ways to avoid undesired
activities such as doing chores or going to school. Parents tend to
become increasingly disengaged from attempting to control their
child’s behavior.
“Coercion theory has guided the development of intervention
approaches that have shaped almost every parent training
protocol that's ever been implemented in the world.”
Decades ago and prior to the development of coercion theory,
children with behavior problems would have been sent to a
therapist for a one-on-one conversation. However, guided by
their observations of the coercive sequence, Patterson (and Reid)
began working with a child’s parents and teachers instead.
As noted by OSLC Science Director, Patti Chamberlain, this
groundbreaking new approach was much more effective because
“kids aren't like adults; one-on-one talk therapy isn't very
effective. A better strategy is for parents and teachers to show
kids how they want them to act, and when they do, really noticing
with verbal praise; and when they don't, also noticing and swiftly
implementing a small negative consequence.”
This intervention approach for children and adolescents has
provided a strong framework for OSLC’s future projects—a few of
which have been adopted around the globe.
Treatment Foster Care Oregon (TFCO) and KEEP are two projects
that were developed and tested by OSLC and have since
expanded globally. TFCO was developed to provide advanced
training and 24/7 support to foster parents who were hired and
trained to work with children displaying extreme emotional
disturbances.

MOV E RS & SH A K E RS

"We started recruiting these
foster parents and providing
them with a lot of training
and support and it was like
oh my, they can really make
a difference in these kids.''

“We started recruiting these foster parents and providing them
with a lot of training and support and it was like oh my, they can
really make a difference in these kids,'' Chamberlain explained.
“And then I started wondering if that's the case, could we take
some of the same stuff and put it into the regular foster care
system?”
KEEP was then developed as a way to reduce stress and provide
effective skills for foster parents already hired by the state. This
framework was tested in three Oregon counties: Lane, Linn and
Benton. Although KEEP was shown to reduce the chances of a
child disrupting out of their foster home, the program received
some criticism for the lack of diversity.
“The criticism we got was that the study was great but we have
mostly White children and that’s not representative of the foster
care system nationally,” Chamberlain recalled. “So, we had some
colleagues in San Diego County and we implemented the model
there. We randomized 700 families, where close to 60% were
ethnically diverse.”
Through their process called cascading dissemination, or “training
the trainer,” group leaders in San Diego County studied the
effects of KEEP and what they found was no change in the effect
size between the study in Oregon and California. In other words,
the program produced similar positive outcomes in both states.
“That told us we can actually train other people to do this and
as long as they get a good grip on it in the beginning, we can
implement this in other areas.”
After their successful study in San Diego, KEEP was adopted
in New York City, Baltimore and then overseas in the United
Kingdom and is now country-wide in Denmark.

“It’s gratifying to see the work you’ve spent part of your life doing
making an impact—especially ‘training the trainer,’ because even
if you have something great, if you’re the only person who can
do it, it’s very limiting and that makes it difficult to implement
elsewhere,” said Chamberlain.
TFCO has also been adopted in other states countries and regions
as well, including Australia, New Zealand, Sweden, Norway, the
United Kingdom, Denmark and the Netherlands.
OSLC has a number of additional ongoing studies, such as the
Contingency Management+ Project, which focuses on enhancing
treatment for adolescent substance abuse via improved parent
management skills. OSLC scientists also work on several projects
funded by the Oregon Criminal Justice Commission, all aimed at
enhancing offender rehabilitation and reducing prison utilization
within our state.
OSLC has been an incredibly impactful institution not only within
Eugene and the state of Oregon, but around the globe. This local
institution continues to make positive strides on complicated,
multifaceted issues with people from all walks of life. While their
work may be behind-the-scenes, their commitment to making
our community and others around the world a better place, is
invaluable. “We’re here, and we’ve been here a long time,” said
Chamberlain. And with their global impacts, they will likely
continue to be.

For more information on the Oregon Social Learning Center, please visit
oslc.org						
To learn more about Treatment Foster Care Oregon (TFCO) and KEEP,
please visit tfcoregon.com and oslc.org/projects/keep/
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A community of collaborators, game-changers, movers and shakers:
Here’s a look at this quarter’s Chamber happenings
as we work to build networks, move forward projects
and elevate both businesses and professionals.

Our 2019 YP Summit committee showed up bright and early to prepare for a day
full of learning, engaging and networking with over 500 young professionals. We
are so grateful to have a highly engaged group of volunteers; we couldn't do it
without them!
Your Eugene Chamber staff flew south for the Annual Chamber of Commerce
Executives conference in July. Not only did we walk away with plenty of fresh
ideas, but we were honored to win a Grand Award in Communications for
Open for Business! Special thanks to our friends at QSL Print Communications
and Turell Group for their work on our award-winning publication!
Eugene Chamber CEO Brittany Quick-Warner always looks for moments to
engage with members. At the Women Business Leaders luncheon with Val
Hoyle, she had a great group of powerful women to discuss embracing your
own form of communication, personality and socialization style.
In August, we took a trip to the tropics with the Hyatt Eugene at Business After
Hours. You can always trust their crew to fully embrace an event theme!
We had a blast with our friends from the Springfield Chamber at the Joint
Chamber Golf Classic at Emerald Valley Golf Club in July. Pro tip: Great golf
pants are guaranteed to improve your score by at least ten strokes!
Planet Fitness celebrated the grand opening of their new location and we
were honored to participate. After cutting the Ribbon, they donated $1,000
to the Boys & Girls Club of Emerald Valley; We are so happy to have them as
members of our community!

Don’t miss a minute, visit EugeneChamber.com for a calendar of events.

40

OPEN FOR BUSINESS

|

FA L L 2 019

E U G E N E C H A M B E R .C O M

|

OPEN FOR BUSINESS

41

Around the O is the UO’s go-to place for information
about the university, its people and the difference they
make in Oregon and around the world. We bring stories of
the university’s groundbreaking research and world-class
faculty and students to the broadest possible audience,
while also serving as the hub for news, announcements
and information of interest to the local community.
Subscribe today!

AROUND.UOREGON.EDU/SUBSCRIBE

EO/AA/ADA institution committed to cultural diversity.

Our new Member Benefits
App connects you with
local businesses

&

can offer you discounts!
Ask us about it today.

Welcome to Uncommon
(800) 452-9515
NWCU.com
Federally Insured by NCUA
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BUSINESS NEWS
Northwest Community Credit Union (NWCU) has
awarded 21 scholarships to students throughout
Oregon who have demonstrated dedication to
creating a positive impact in their community.
Scholarships will be dispersed for the 2019-20
school year and range in value from $1,000
to $3,500. Scholarship recipients hail from
Jackson, Josephine, Lane, Linn, Clackamas,
Coos, Douglas, Marion and Washington counties
in Oregon.
Jill Roehl, of Roehl & Yi Investment Advisors,
LLC has earned the designation of Certified
Financial Planner™. Jill assists with client
relationships, financial planning and investment
analysis.
Jordan Burcham and Jacob
Moushey have joined the
Oregon Contemporary
Theatre Board of Directors.
Burcham is an associate
business client advisor at
Summit Bank. Moushey is
pursuing his master's degree
in nonprofit management at
the University of Oregon and
is a server/bartender at Rye
restaurant.
State legislators awarded
$15 million in state lottery-backed bonds to
the Eugene Family YMCA to help build a fully
ADA-accessible, flexible facility to expand youth
development, disease prevention and wellness
programming for generations to come. The $15
million in funding will go toward the Eugene
Family YMCA's capital campaign goal of $34
million.
Summit Bank reported a net income for the
second quarter of $1.35 million or 26 cents per
fully diluted share. Earnings for the comparable
period one year ago were $1.24 million or
24 cents per fully diluted share. Year to date
earnings were $2.59 million or 50 cents per fully
diluted share, compared to $2.39 million or 46
cents that the Bank earned during the first six
months of 2018, representing an increase of
eight percent.
Lane Arts Council's board of directors has
welcomed three new members. Laura Illig
serves as Vice President of Marketing at SELCO
Community Credit Union, Noah Woodward
serves as IT Manager at U.S. Bank, and composer
Michael Jones serves as Sound Designer at
Pipeworks Studio.
Drawn Agency was awarded this year’s Dave
Hauser Business Patron of the Year Award

from the Arts & Business Alliance of Eugene.
Each year, the Business Patron of the Year
Award recognizes a local business that has
demonstrated consistent and significant support
of the creation and presentation of art in our
community. The generosity of this business
ensures that local creativity and innovation will
thrive, regardless of the economic climate.
Oregon Mozart Players is
pleased to announce the
hiring of new Executive
Director, Daren Fuster.
Daren brings to OMP an
impressive history in chamber
orchestra management,
including stints with the Cincinnati Chamber
Orchestra and the Los Angeles Chamber
Orchestra. Most recently he has served as
Director of Community Relations and Personnel
for the Columbus Symphony.
Natalia’s Alterations & Tailoring has a new
home in the Market District. After nine years in
two different locations in the 5th Street Public
Market, Natalia’s has expanded into twice the
space across the street at 207 E. 5th Ave.,
Suite 120, in what’s known as the 5th and Pearl
Building. It’s about exporting high-quality,
innovative products we have here that other
communities want or need.

PROMOTIONS & NEW
HIRES
Alicia Beymer, director of PeaceHealth Home
Care Services in the Oregon network, has
been named vice president of operations for
PeaceHealth Sacred Heart Medical Center,
University District, in Eugene. Elva Sipin
has joined PeaceHealth as vice president
of operations for PeaceHealth Sacred Heart
Medical Center at RiverBend in Springfield.
EVEN Hotel Eugene by IHG
is excited to welcome Cedric
Rudd as their new Director of
Sales & Marketing. Cedric’s
expertise in the local market
and region will serve as a
great asset in providing
additional exposure to the EVEN brand. He will
grow existing partnerships and will cultivate
new alliances. Cedric brings more than 9 years
of diverse experience in customer relationship
marketing, sales and strategic planning. Cedric
studied Business Administration at DeVry
University and Liberal Arts at Springfield College
in Illinois.

Tony Rubino, Jr. has joined
Roehl & Yi Investment
Advisors, LLC. He previously
owned his own investment
advisory practice in Helena,
MT, and has 12 years of
industry experience. Tony will
work with qualified plan clients and provide
401(k) participant education at Roehl & Yi.
Chambers Construction
of Eugene recently hired
two key roles: Steve
Schattenkerk is a new
superintendent, hired for
Chambers’ Evergreen Medical
project. Ruby Montez joined the
team as a project engineer.
Schattenkerk has more than
35 years of experience in the
construction industry and
has worked on many medical
facilities. He spent 25 years
with Meili Construction as project
superintendent before retiring for a brief time.
Montez joined the Chambers Construction team
this spring as a project engineer. Montez earned
her bachelor of science in pre-construction
management from Colorado State University.
The Boys & Girls Clubs of
Emerald Valley is excited
to announce the hiring of
its new Executive Director,
Matt Sorensen. Sorensen
began his career with the
Boys & Girls Club in 2005 at the
Boys & Girls Clubs of Ada County in Boise, Idaho.
In 2013, he served as the Executive Director of
the Boys & Girls Club of Western Treasure Valley
in Ontario, Oregon. While at the helm of the
Western Treasure Valley Club, Sorensen helped
the organization grow from serving 120 youth a
day to more than 260 youth a day.
Systems West Engineers
welcomes Commissioning
Technician Justin Bellagh
to their team. Bellagh
graduated from Oregon
State University with a degree
in Mechanical Engineering. He
calls both Oregon and Alaska home. >
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SELCO Community Credit
Union recently hired
Michelle McCoy as vice
president, commercial loan
officer for its Commercial &
Business Banking division.
Operating out of SELCO’s
Gateway branch in Springfield, McCoy will serve
commercial banking and commercial real estate
investment customers involved in ownership
and/or operation of businesses, as well as
customers who invest in or develop real estate.

Science degree in Nursing, with a Family Nurse
Practitioner focus, from Grand Canyon University
in Phoenix. He previously worked as a registered
nurse at Flagstaff Medical Center in Flagstaff, Ariz.

degree in nonprofit management from the
University of Oregon and also has a BFA degree in
acting from the University of Maryland, Baltimore
County.

Dr. Divneet Kaur has joined PeaceHealth Sacred
Heart Medical Center as a hospitalist. She
earned her medical degree from Oregon Health
& Science University in Portland. She completed
her residency at the University of Wisconsin
Department of Family Medicine and Community
Health.

SELCO Community Credit
Union recently promoted
Jessica Redman to
commercial loan officer for
the Commercial & Business
Banking division. In this role,
Redman will be responsible for
further developing business relationships within
our local communities.

Dr. Arnoldo Padilla Vazquez has joined
PeaceHealth Cottage Grove Community Medical
Center as a hospitalist. He earned his medical
degree at Monterrey Tech Medical School in
Monterrey, Mexico. He completed his internal
medicine residency at Texas Tech University
Health Sciences Center—University Medical
Center in Lubbock, Texas. He previously worked
at Oregon Medical Group’s Garden Way Medical
Clinic in Eugene.

Systems West Engineers
welcomes Energy Analyst
and Mechanical Engineer
Joe Iaccarino to our team.
Iaccarino brings over ten
years of energy efficiency
experience to Systems West.
His expertise in evaluation, measurement, and
verification (EM&V) has given him a breadth of
knowledge in analyzing and modeling energysaving measures in residential, multifamily,
commercial and industrial buildings.

The Eugene Family YMCA is pleased
to announce Danielle Uhlhorn as Chief
Development Officer overseeing all development
work, including the capital campaign, annual
campaigns, sponsorships and planned giving.
Uhlhorn was previously the Senior Director of
Philanthropy. Her title change underscores the
Y’s transition toward a broader development
department and significantly expanded scope of
work.
The Eugene Family YMCA welcomes its newly
elected board officers for the next 2 year
term, 2019-2021; Chip Radebaugh as Board
President, Joe Carmichael as President-Elect,
Katie Gatlin as Secretary and Darren Stone as
Treasurer.
Systems West Engineers
welcomes Commissioning
Technician Samuel Grogan
to their team. Grogan
graduated from Oregon
State University-Cascades
with a degree in Energy Systems
Engineering.
PeaceHealth is pleased to announce the
following new hires:
Physician assistant Gretta Freyermuth has
joined the Family Medicine team at PeaceHealth
Medical Group’s Santa Clara clinic. She earned
her Master of Physician Assistant Studies from
Lake Erie College in Painesville, Ohio. She
previously worked at Eugene Urgent Care/Prime
Care Partners in Veneta.
Nurse practitioner Shawn Jones has joined the
Family Medicine team at the PeaceHealth Medical
Group’s Barger clinic. He earned his Master of
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Nurse practitioner Alba Schultz has joined the
Family Medicine team at PeaceHealth Woodfield
Station, a new same-day clinic in south Eugene.
She earned her Master of Science degree in
Nursing from Frontier Nursing University, based
in Hayden, Ky. She previously worked as a nurse
practitioner at Sky Lakes Women’s Health Clinic
in Klamath Falls.
Dr. Zakhar Serkin has joined PeaceHealth’s
Neurology Department as a neurohospitalist.
He earned his medical degree from Military
Medical Academy S.M. Kirov, in Saint Petersburg,
Russia. He completed his neurology residency at
Detroit Medical Center/Wayne State University in
Detroit, Mich.
Physician assistant Leigha Tingey has joined
PeaceHealth’s Gastroenterology Department.
She earned her Master of Science in Physician
Assistant Studies at Pacific University in
Hillsboro.
Edith Rojas has joined bell+funk, a marketing
and graphic design firm, as an Account
Coordinator. She brings experiences in client
relations, storytelling, research, marketing
and social media. Edith has a bachelor’s
degree in Digital Journalism with a double
minor in Advertising and Business from Central
Washington University (CWU). She also served as
the university’s Student Body President during
the 2018-2019 academic school year.
Jessica Ruth Baker has
been hired as marketing &
communications manager
at Oregon Contemporary
Theatre in Eugene. Baker
recently earned her master's

Steve Korth is the newest
member of the Eugene
Family YMCA's 10-member
Capital Campaign Cabinet.
Korth is the Director of Real
Estate and Development for
McKay Investment Company, LLC
and brings a wealth of knowledge about property
development and the financial sector to this $34
million community YMCA project.

KUDOS
Hershner Hunter, LLP attorneys
Mario Conte and Garrett
Ledgerwood have been
named 2019 “Oregon Rising
Stars” by Thomson Reuters’
Super Lawyers publication.
Conte practices litigation
in the areas of business,
construction, employment
and trust & estates.
Ledgerwood practices in the
areas of creditors’ rights and
bankruptcy. Hershner Hunter,
LLP is a full-service business law
firm.
PeaceHealth Cottage Grove Community Medical
Center was recently recognized nationally for
providing outstanding patient care by Premier
Inc., a leading healthcare improvement company.
PeaceHealth Cottage Grove was recognized
as a finalist for the QUEST® Award for HighValue Healthcare for 2019 at Premier’s annual
Breakthroughs Conference and Exhibition on
June 18 in Nashville. It is the fourth straight year
Cottage Grove has received these honors from
Premier.

A LOCAL BANKER
who will help you
RETHINK YOUR
BANKING NEEDS.

Kristin Short (top) Oregon Pacific Bank
Carolyn Stein (bottom) BRING
Eugene’s building materials center began with a question and an idea: If you can
recycle a glass jar, what about a glass window? By rethinking its business model,
new doors suddenly opened. Today, this treasured organization is making our
community a better place, which is something we can get behind as a bank,
says Kristin Short, relationship banking officer and vice president. In turn, this
Eugene nonprofit appreciates what we bring to our community. But don’t take
our word for it—meet Carolyn Stein and hear what she and others have to say
about Oregon Pacific Bank at www.opbc.com/testimonials

Not your ordinary bank.

EUGENE | FLORENCE | COOS BAY | ROSEBURG | MEDFORD
59 E 11th Ave. Eugene OR 97401 | 541- 636 - 4804 | opbc.com

A QU IC K N OTE

A QUICK NOTE ON

LESSONS LEARNED
IN CITY LEADERSHIP
Article by BRITTANY QUICK-WARNER, EUGENE AREA CHAMBER OF
COMMERCE
In early September, Eugene City Manager Jon Ruiz announced his
retirement. While he plans to remain an active citizen and stay in
Eugene, I did not want to miss the opportunity to sit down with
Jon to talk about his career, his accomplishments and his dreams
for our community.
HOW DID YOU END UP IN PUBLIC SERVICE?			
Well, my interest from elementary school on was in Forestry. I got
my undergraduate degree in Forestry but couldn’t find a job at
that time so I went into the military, and then went on to attain my
MBA. During an informational interview with the city manager in
Fort Collins, I realized that city management might be something
I was interested in, so I applied for an internship and worked in
several different places within the city organization in Ft. Collins.
After other formal positions in Ft. Collins, I ended up in Ogden,
Utah as the Public Works Director during the Olympics, and
eventually moved into an Assistant City Manager position before
coming to Eugene in 2008 for the City Manager role.
WHAT IS THE BEST THING YOU WERE ABLE TO DO IN YOUR
CAREER? 					
Making the decision to come to Eugene was one of my best
decisions as far as a place to live and call home. I also loved
working in Utah during the Olympics and having the opportunity
to physically build things as the Public Works Director in that
community. But one of my all-time best experiences happened
last fall when I got to climb a 160-foot tree with our Urban Forestry
team here in Eugene. That was really cool.
WHAT IS THE BIGGEST LESSON YOU HAVE LEARNED?
It is by far the importance of listening to understand people, not
to change them. Understanding doesn’t mean agreement, but
understanding allows trust to be built. You can’t skip those steps
and expect to now have some different kind of behavior or belief
without people learning from each other. Once we have built trust
and understanding, we can do something collectively from our
learnings.
HOW CAN OUR BUSINESS COMMUNITY CONTINUE TO IMPROVE?
The business community is doing some pretty interesting things. I
can see our business community taking a more holistic approach
to community health, looking beyond just the simple economics
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to think more about quality of place, people and our environment.
I think we need to keep moving on that path. The ability for the
Chamber and business community to have influence is in the
integration of all of those components of community.
WHAT SHOULD WE BE DOING MORE OR LESS OF AS A
COMMUNITY?
We need to think carefully about the story and the narrative we
tell ourselves. People move toward that which we believe to be
true. If you think you are going to buy a red pickup truck, all of a
sudden see a lot of red pickup trucks on the road.
If we always talk about our worst fears scarcity and bad outcomes,
we move towards those as a community. If we talk about
possibilities, aspirations or best outcomes, a transformation in
the community will occur in parallel with the narrative that we
use. This is where I believe we have so much potential. There are
so many interesting things happening in this community right
now that we don’t have to stay caught in old narratives. Let’s keep
focusing on the language we use because it matters.
WHAT ADVICE DO YOU HAVE FOR OUR FUTURE COMMUNITY
LEADERS?
Recognize the moment we are in our community’s history. The
direction we go is going to be a choice; we can either choose to go
forward or choose to go backward. What do we do with that? We
need to make a conscious choice to keep moving forward instead
of getting caught in an old narrative. There are new leaders and a
different sense of possibility right now that makes me excited. I
am more optimistic about this community than I ever have been.
LAST BUT NOT LEAST, WHAT CAN YOU NOT WAIT TO STOP
DOING IN RETIREMENT?
I am pretty excited that I can stop worrying about making sure my
outfit coordinates every morning.

We want to hear from you. What does our best future look like? Use
#ChamberEvolved to share your vision.

PO BOX 1107
EUGENE, OR 97440-1107

From left to right: Meghan R. Lacey, CPA,Virtual Accounting Leader,
Brittany Quick-Warner, CEO, Eugene Area Chamber of Commerce,
and Erik C. Parrish, CPA, Fractional CFO Leader

“Using Kernutt Stokes’ New Services
is a Smart Choice for the Chamber.”
- Brittany Quick-Warner, CEO, Eugene Chamber

Kernutt Stokes has launched two new services: Fractional CFO and Virtual Accounting. We’re
proud to call the Eugene Area Chamber of Commerce a client of both. Our Fractional CFO
provides high-level consultation as needed, while our Virtual (or “off-site”) Accounting Service
increases efficiency and accuracy of financial reporting.
Let’s talk about what Virtual Accounting and Fractional CFO teams can do for
your business.
kernuttstokes.com | 541.687.1170

